






I

HIS EXCELLENCY 

Honorable 

DR. ARIF ALVI 

President 

Islamic Republic of Pakistan 

For the last two years the world 
has been witnessing great 
changes in socio political, 
cultural, business and personal 
dynamics. Now creativity and 
innovation rules mindset and 
develop opportunities for a better 
tomorrow.  Pakistan is also 
moving towards a transformation 
which is making benchmarks in 
every sphere of life. With the 
increase in economic growth the 
dependence on Real  Time 
Research plays an important role 
in  changing mindsets  and 
developing skillet.

I am of the view that with 67% Pakistani youth we can produce a 
business generation which revolves around design thinking 
powered by creative endeavors and innovative solutions. 

The FIRST INTERNATIONAL CONFERENCE ON BUSINESS 
ADMINISTRATION-ICBA2021 by IBA, UNIVERSITY OF THE 
PUNJAB is the right step in making a bridge between industry and 
academia which can together achieve economic excellence through 
Research.

Message From The President of Pakistan
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Honorable 

MR. IMRAN KHAN 

President 

Islamic Republic of Pakistan 

Alhamduli l lah Pakistan is 
moving on the path of economic 
growth as per the survey of 
international research agencies 
despite pandemic. I believe after 
pandemic in normal environment 
this percentage will increase and 
we will accelerate our efforts in 
achieving our goals by the grace 
of Allah Almighty. 
The past two years have changed 
thinking pattern of world leaders 
and Business Gurus. Now if we 
want to be a part of top ranking 
we have to think out of the box 
and initiate creative possibilities 
for contemporary challenges 

HIS EXCELLENCY

which will for sure result in innovative solutions. Pakistan is full of 
opportunities and the need is to Research for practical gimmicks 
which can help in understanding our grey areas and learn to create a 
niche' which adds value in the lives of people. Today's business 
community puts research before initiating any new business or 
expanding the existing one. 

I am of the view that with 67% Pakistani youth we can produce a 
business generation which revolves around design thinking powered 
by creative endeavors and innovative solutions. 

The FIRST INTERNATIONAL CONFERENCE ON BUSINESS 
ADMINISTRATION-ICBA2021 by IBA, UNIVERSITY OF THE 
PUNJAB is the right step in making a bridge between industry and 
academia which can together achieve economic excellence through 
Research.

Message From The Prime Minister of Pakistan
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MR. SARDAR USMAN BUZDAR.  

Chief Minister of Punjab
 

Islamic Republic of Pakistan
 

 

Research is the key to academic 
and business excellence. The 
idea of change has been our 
slogan and we are trying to reach 
the expectations of our people. 
Punjab is hub of Academic 
d e v e l o p m e n t  a n d  o u r 
g o v e r n m e n t  i s  c r e a t i n g 
opportunities to unveil new 
frontiers for business students 
and industry leaders. We are 
creating avenues which will 
d e fi n e  o u r  c r e a t i v e  a n d 
innovative existence through 
Research.  This post COVID era 
requires more chances to explore 
and come up with solutions

which satisfies particular interests and concerns.  Institute of 
Business Administration Punjab University has become the first rain 
drop in creating avenues to excel for business graduates. They 
participants will not only learn the Research techniques but also 
enable students to find problems in their own industries and will for 
sure come up with practical innovative solutions through Research.  I 
appreciate this endeavor and hope that we understand the dynamics 
of business administration by listening to business Leaders across the 
globe. Wishing you a successful conference with meaningful 
knowledge and experience.

Message From The Chief Minister of Punjab
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MR. CH. MUHAMMAD SARWAR.  

Governor Punjab
 

 

 

The idea of emerging markets 
and growth related to it is what 
w o r l d  i s  t a l k i n g  a b o u t . 
International Conference on 
Business Administration is an 
emblem of research and has 
become a popular platform for 
researchers  to  develop an 
understanding about industry, 
a c a d e m i a  a n d  s o c i a l 
responsibility. University of the 
Punjab has been playing its part 
in developing a softer image of 
Pakistan. The ICBA guests will 
exper ience  hosp i t a l i ty  o f 
Lahorites and learn about its 
historic heritage.

We welcome the guests of ICBA and assure them that they will spend 
most memorable days of their life in Lahore.

The traditional cuisine, care, courtesy and candid people will create 
their memorable experience. These two days of ICBA will turn out to 
be an amazing learning and leading experience for researchers, 
scholars, corporate professionals and diplomats as it develops 
opportunities for emerging markets. The social networking will 
create more avenues for promoting research culture in Pakistan.
I appreciate and encourage IBA to continue this great event for many 
more decades to come.
Pakistan Zindabad

Islamic Republic of Pakistan

Message From The Governor Punjab
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MR. SHAFQAT MAHMOOD 

Federal Minister for Education
 

 

 

The idea of promoting a research 
culture sounds exciting. I am 
happy to know that universities 
are now providing avenues to 
strengthen their research base 
and create opportunities to bring 
foreign experts' home. The 
in te rna t iona l  pa r t i c ipan t s 
becoming the part of ICBA have 
undergone a changed mindset 
about our people and institutions.
The Government of Pakistan 
believes in power of ideas 
t h r o u g h  R e s e a r c h .  S u c h 
conferences bridge the gap 
between academia and industry 
and play a positive role in finding 

solutions. International Conference on Business Administartion 
ICBA is expected to be an annual get together of scholars and 
researchers from all parts of the world where they share their research 
interests and mentor young researchers to find answers to their 
questions. For the last many years IBA has become a mouthpiece of 
dimensions of emerging markets and has created a niche' of its own in 
developing local industries by providing them business graduates. 
This years' theme Learning through Innovation and Changing 
Dynamics of Business Landscape will be discussed in emerging 
markets and will continue to grow in respective paradigms. The 
forum on current business situation will provide more information 
about existing situations and how economy can strengthen 
infrastructure and connect cultural influence accordingly.
I appreciate the efforts of team ICBA and wish them good luck for the 
success of this conference.

Islamic Republic of Pakistan

Message From The Federal Minister for Education
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MR. RAJA YASIR HUMAYUN 

Provincial Minister for Higher Education 
 

 

 

Education lays foundation of 
sus t a inab le  communi t i e s . 
U n i v e r s i t i e s  c r e a t e  n e w 
knowledge through research and 
play as economic engines by 
turning human resources into 
human capital.
To create a strong bond between 
the government and educational 
institutions, the Ministry of 
Higher Education Punjab is open 
to cooperate and collaborate. To 
meet our objective of uplifting 
higher education in the country, 
we put a special focus on 
knowledge creation through 
research.

Research broadens vision and opens new avenues. It takes academics 
above rhetoric. I encourage universities to invest in the field of 
research and bring relevant solutions for industry. We need to enable, 
educate and train our young force for future opportunities coming 
from CPEC and many more on-going developmental projects. You 
can steer the economy by developing skilled and visionary youth 
with right attitude.

I am glad to see the same direction being followed at Institute of 
Business Administration by providing the platform of ICBA. Such 
active research activities serve as backbone of a knowledge economy. 
Seeing foreign researchers and number of research papers to be 
presented here is highly appreciable. I wish and pray that such 
contribution continues and flourishes ahead.

and Tourism - Punjaband Tourism - Punjab

Message From The Provincial Minister for Higher Education
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PROF. DR. NIAZ AHMAD AKHTAR 

Vice Chancellor 
 

 

 

My mission is to raise the 
productivity of our graduates 
through quality education and 
p r a c t i c a l  k n o w l e d g e  t o 
contribute in a significant way to 
the national economy.
Research at IBA endeavors to 
make original contributions by 
discovery of knowledge to foster 
the development of the identified 
areas in view of providing 
meaningful solutions to current 
business problems that could 
subsequently evolve as emerging 
fields. This extends to attempt 
commercialization of research 
and startups and collaboration

with the relevant industries in order to conduct industry-focused 
research of high value with global focus.

I congratulate all the stakeholders of ICBA, 2021 for successful 
commencement of this conference. I hope this series will continue for 
making ICBA a pioneer in the field of business research with our joint 
efforts and collaborations.

The ranking of universities depend on research culture and 
publication. Hence conferences are appropriate platform to foster 
research. The initiative taken by IBA is a start of another journey 
towards the glory and success. In future this institute will earn fame 
by gaining triple crown accreditation among all the business schools 
of  the world. 

University of the Punjab

Message From The Vice Chancellor
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Prof. Dr. Mumtaz Anwar Chaudhry 

Dean
 

 

 

Faculty of Business, Economics 
& Administrative Sciences is 
w o r k i n g  t o  f o s t e r  t h e 
development of graduate studies 
and research related activities 
since its establishment. The 
Faculty has gained momentum 
with necessary ingredients to 
initiate a research culture and to 
provide a conducive platform for 
t h e  g r a d u a t e  s t u d e n t s , 
researchers and the academic 
staff to engage themselves in 
carefully planned research and 
development activities.
I n s t i t u t e  o f  B u s i n e s s 
Administration has established a 
range of  postgraduate degree

options that are designed to create independent, passionate, 
analytically strong individuals with critical thinking who aspire to 
become performing leaders in the field of business empirically. It 
focuses on a scholastic approach throughout, with a strong emphasis 
of practical exposure and experience. Together with our research 
culture and the ambience, this platform allows to offer a unique 
learning experience enabling them to succeed with the challenges in 
the current world.
I congratulate all the stakeholders of ICBA, 2021 for successful 
commencement of this conference. I hope this series will continue for 
making ICBA a pioneer in the field of business research with our joint 
efforts and collaborations. I, on behalf of the faculty, endeavor to 
extend all my efforts towards IBA's goal of securing a leading 
position in national research and innovation in business 
administration. I would like to thank all of you to be a part of ICBA, 
2021.

Message From The Dean
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Prof. Dr. Muqqadas Rehman 

Director, IBA & Conference Chair
 

 

 

It is a great pleasure and honor 
for  me to  in i t ia te  the  1s t 
International Conference on 
Business Administration, 2021. I 
wish to extend to you the 
greetings of IBA community 
which includes, of course, IBA 
faculty member, IBA-Alumni 
Association, and administration 
who designated ICBA as the 
inviting place to solve the 
important business problem 
t h e o r e t i c a l l y  a s  w e l l  a s 
practically. I  welcome the 
participants from all over the 
w o r l d  w h o  c a m e  h e r e  t o 
exchange  the i r  work  and 
experience in the exciting field

of business administration. I wish to thank honorable Governor 
Punjab, Ch. Muhammad Sarwar for his demonstrative and gentle 
contribution for successful commencement of this conference. We 
have the privilege of holding this conference in the beautifully 
equipped lawn of Governor House just because of the kind support of
Mr. Governor. I wish to warmly thank Professor Dr. Niaz Ahmad 
Akhtar, Vice Chancellor, the University of the Punjab whose policies 
towards quality of education are continually compelling us to do 
something extraordinary which is here in the shape of 1st ICBA. The 
fear, sometimes mentioned in discussing the opportunity of 
continuing this series of international conferences that the effort may 
be dimming in interest, is clearly eliminated when we see the great 
number and quality of papers submitted to this conference. In this 
crucial pandemic situation, selection procedure of some uncertain 
probabilities unfortunately could not be avoided and the committee 

Message From The Director



X

hopes for the kind understanding of the authors and presenters. In 
these times, calling for social relevance of business activities and 
entrepreneurship, it is very fortunate to see the important part taken in 
this conference by application of the learning through innovation. I 
hope eminent speakers will cover the theme 'Learning thorough 
Innovation and Changing Dynamics of Business Landscape' from 
different perspectives and will find the probability of empirical 
outlook during the sessions. I am privileged to say that this 
conference will definitely offer suitable solutions to the global issues. 
I am again grateful to the supporting organizations, which have 
provided support to this conference financially and technically, in 
spite of the present economic scenario. The success of this 
Conference is solely on the dedication and efforts of innumerable 
people who started working on the preparations in a very little time of 
2 months to make this Conference a reality. Eventually I express my 
special thanks and appreciation to all of you.

Institute of Business Admin istration
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Abstract (LF001) 

The aim of this study is to find out the factors which may influence the capital structure of Islamic 

banks in SAARC and MENA region countries. Leverage ratio is considered as dependent variable and 

eight bank specific variables (Bank Size, Profitability, Tangibility, Growth, Liquidity, Non-Debt Tax 

Shields, Tax and Solvency) and two country specific variables (Inflation Rate and GDP per Capita) as 

independent. A total 16 Islamic banks annual report were collected from 2011 to 2018 from seven 

different countries of SAARC and MENA region through generalized least square (GLS) regression 

with correlated disturbance. The findings of this study suggest that profitability, liquidity, non-debt 

tax shields, solvency, annual inflation rate and GDP per capita are significantly related to the financial 

leverage indicating that these variables are important in capital structure decision of Islamic banks. 

Further, findings show that bank size, tangibility, growth and tax are not significant related to the 

financial leverage indicating that these are not important variables in capital structure decision of 

Islamic banks. 

Keywords: Capital Structure, Islamic Banking, MENA, Regression Analysis, SAARC.  
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Abstract (LA002) 

Unethical behavior worldwide has been a source of incremental cost in corporations, and its 

consequences are detrimental to organizational health. In today’s turbulent environment, the role of 

leadership becomes even more vital under uncertainties. The study in hand investigates the impact of 

ethical climate and behavioral integrity on ethical leadership through political mentoring. The data 

were collected through a self-administered questionnaire distributed to various service sector 

employees in health, education, banking, and transportation. The overall useable response rate was 

85% (450 in total). The findings of the study are evidence of strong association among integrity, ethical 

climate, political mentoring and ethical leadership. We also found the mediating role of political 

mentoring between behavioral integrity and ethical leadership, between ethical climate and leadership. 

The limitations have been discussed in the last section: its generalizability in the overall service sector.  

Keywords: Political Mentoring, Ethical Climate, Ethical Leadership, Behavioral Integrity, Social 

Learning Theory.  
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Abstract (LA003) 

The study is designed to investigate the impact of entrepreneurial marketing on performance of small 

and medium enterprises (SMEs) of Pakistan through mediation of Market orientation with the 

moderating effect of external environmental factors. The problem statement of this study is that 

Entrepreneurship plays a vital role to the growth of an economy. It is used as a tool in economic 

development strategy. SME sector has become backbone of industrial sector in Pakistan but in 

comparison with neighboring countries of Pakistan it is far behind in contributing GDP of the country. 

In the current business environment, with increasing dynamics, turbulence and competition, 

entrepreneurs and managers have to unlearn traditional management principles and replace them with 

innovative thoughts and actions, such as entrepreneurial Marketing. This study is an effort to 

understand how to enhance the performance of SMEs in Pakistan by using the entrepreneurial 

marketing with dynamic role of market orientation. This study also aims to highlight the barriers of 

environmental factors which hinder the growth of SMEs in Pakistan. A survey approach will be used 

based on self-administrated questionnaire. 650 SMEs located in Pakistan will be approached to collect 

data through questionnaire from the managers/owners of SMEs. Random sampling technique will be 

employed in this study. Confirmatory factor analysis (CFA) will be run in order to verify the factor 

structure of a set of observed variables. Structural equation modeling (SEM) technique will be used to 

estimate causal relationship between independent, dependent, moderating and mediating variables will 

be estimated.  

Keywords: Entrepreneurial Marketing, SMEs, Market Orientation, Entrepreneurship and SMEs  
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Abstract (LA004) 

Governments across the world have recognized the need to introduce an E-Government and migrate 

from traditional manual transactions to electronic transactions using the internet to provide services to 

its citizens. Government today has benefited from information technology in many ways. Thee-filing 

system is an important e-government service in Pakistan to collect tax. In any developed or developing 

countries there is a need of income for economic development. So, taxis a significant source of revenue 

for governments of developed or developing countries to ensure continuous economic development. 

For this purpose, data collected through a structured questionnaire and snowball sampling. The survey 

research methodology is used in this study and due to limited period of time, the time horizon is cross-

sectional. 500 questionnaires were distributed between several responders in order to collect data. 

Only 300 questionnaires were selected from the total number of 500 for the purpose of testing the 

developed hypotheses by the scholar to finalize the research. Partial Least Square (PLS) software is 

used to analyze the response of these questionnaires. This research checked the effect of different 

variables on intention to comply of individual taxpayers in the presence of mediator’s attitude toward 

compliance and subjective norms. The results show that all independent variables effect the intention 

to comply. The results report that attitude toward compliance and subjective norms mediates between 

all independent variables and intention to comply. Study limitations and future instructions, are also 

given at the end of the article.  

Keywords: E-filing, Perceived Usefulness, Attitude toward Compliance, Intention to Comply. 
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Abstract (LA005) 

Research Problem – Organizations are continuously evolving and it affects the attitudes and 

behaviors of their employees. This study is required to examine the interrelation between workplace 

ostracism and its impact on employees’ workplace deviant behavior.  

Research Methodology – Fieldwork surveys and questionnaire-based surveys will be conducted to 

collect the data. Some statistical tools i.e., SPSS will be used to analyze it. To identify the 

association between workplace ostracism and its effect on employees‟ workplace deviant behavior, 

through correlation analysis and hypothesis regression model, and to examine how the 

organizational commitment can moderate this association. Also, how will abusive supervision affect 

this relationship?  

Significance – This study will investigate the moderating role of organizational commitment on the 

relationship between workplace ostracism and employee’s workplace deviant behavior. It will also 

show that how the abusive supervisor can moderate the interconnection of employees‟ 

organizational commitment and their workplace deviant behavior?  

Theoretical Approach – This study will help to identify how an employee develops workplace 

deviant behavior when being ostracized at the workplace. It will also help to understand the impact 

of employees‟ organizational commitment on workplace ostracism. And also what impacts abusive 

supervision can cause to an employee’s deviant behavior.  

Keywords – Abusive Supervision, Organizational Commitment, Workplace Deviant Behavior, 

Workplace Ostracism  
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Abstract (LF006) 

In this competitive environment, brand management is one of the critical concerns. Organizations are 

managing their brand to attract potential customers from the market. In this regard, this study aims to 

evaluate brand management's role in a consumer purchase decision (CPD). This study has used brand 

equity, brand loyalty, brand association, and brand image as brand management factors. For this 

objective, data have been collected from 210 customers of banking organizations. Data have been 

gathered using a snowball sampling method, which allows the respondents to spread the link of the 

questionnaire with the friends.  

However, the findings of the study have portrayed that brand management substantially influences 

consumer purchase behavior. Whenever organizations develop their strategies to attract potential 

customers, it enables organizations to increase brand performance by efficiently managing it. 

Additionally, this study has also discussed relevant theoretical and practical implications along with 

the limitations and future recommendations.  

Keywords: Brand Equity, Brand Image, Brand Loyalty, Brand Association, Consumer Purchase 

Decision  
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Abstract (LF007) 

This study investigates the Service quality and usage of Mobile devices in predicting managers' 

Relative Advantage of Mobile Banking in small and medium enterprises of Pakistan. This study aims 

to find out how Service quality impacts the mobile banking version of managers at the workplace 

through the usage of mobile devices. This study's target population includes managers or owners of 

SMEs listed in Chambers of Commerce of Capital cities of Pakistan. As part of the more extensive 

research, 422 responses were received, which shows a 50% response. To test the hypotheses, 

measurement and structural models were developed in SEM. The findings show that Partial mediation 

is observed in the case of service quality and mobile banking as direct beta without mediation is 

significant and positive, as well as in the presence of mediator (usage) service quality, and mobile 

banking is positive and significant. This study's findings will help the academia, SMEDA and 

practitioners understand the importance of service quality and usage of mobile devices on mobile 

banking. Future researchers must focus on an empirical investigation of testing the effect of 

information quality, system quality, and usage of mobile devices on managers' mobile banking 

comparing SMEs and large enterprises in Pakistan. 

Keywords: Mobile Devices, Service Quality, Usage, Mobile Banking, Managers, Small, and 

Medium Enterprises.  
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Abstract (LF008) 

This study is designed to test an empirical investigation of the Environmental turbulence and 

Fear in predicting Entrepreneur Improvisation in small and medium enterprises of Pakistan. 

The aim of this research paper is to analyze whether emotional response of fear drives decision 

makers of SME’s towards the use of improvisation strategy during turbulent environment in 

uncertain business world.  The target population for this study includes managers or owners of 

SMEs listed in Chambers of Commerce of Capital cities of Pakistan. Clusters sampling 

technique is used to draw sample size for the study. Structural equation modeling (SEM) is used 

to test the hypotheses and path analysis. The findings of this study show that environmental 

turbulence lead the decision makers towards the use of improvisation strategy by managing 

their emotions of fear rather than stick to the plans in small and medium enterprises of Pakistan 

and the emotional response of fear in entrepreneurs mediates the relationship between 

environmental turbulence and entrepreneur improvisation in small and medium enterprises of 

Pakistan. This study also suggests to the future researchers to test and analyze other antecedents 

and outcomes of improvisation in SME’s or large-scale organizations. 

Keywords:  Environmental Turbulence, Fear, Entrepreneur Improvisation 
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Abstract (FA009) 

The primary purpose of this research is to respond to calls in prior studies to examine organizational 

learning which may provide sharper insights to organizational citizenship behavior of professional 

accountants. This paper contributes to the literature in organizational behavior research by developing 

a theoretical model to examine the influence of organizational learning on professional accountants’ 

organizational citizenship behavior and by investigating the mediating role of organizational 

innovation between aforementioned relationships. In total, 223 responses were collected from 

professional accountants working in small and medium-tier accounting and audit firms in Pakistan. 

Data was analyzed by multiple regression, correlation, confirmatory factor analysis and structural 

equation modeling using SPSS24 and AMOS 25. Findings indicate that organizational learning has a 

significant explanatory power in forecasting organizational citizenship behavior of professional 

accountants at individual level, compared to organizational level. Also, organizational innovation fully 

and partially intervenes the association between organizational learning and professional accountants’ 

organizational citizenship behavior. The findings may have implications for researchers who are 

interested in examining the influence of organizational learning and innovation on organizational 

citizenship behavior of professional accountants both within and across countries. Domestic and 

international companies may incorporate appropriate strategies to enhance organizational learning and 

innovation, particularly by addressing its influence of organizational citizenship behavior of 

professional accountants.  

Keywords: Organizational learning, organizational innovation, organizational citizenship behavior, 

professional accountants, Pakistan.  
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Abstract (LA010) 

The purpose of this study is to examine the parallel mediation role of sales manager control and 

salesperson behavioral performance on the relationship between market orientation and salesperson 

outcome performance in the pharmaceuticals industry in Pakistan. 

Improving salesperson performance through sales manager control and behavioral performance is a 

growing issue in the globally pharmaceuticals industry and these factors can improve the performance 

of pharmaceuticals industry. 

In this study 180 sales managers are respondents and self-administered survey was employed targeting 

sales managers working at pharmaceuticals companies operating in Pakistan. Its research utilizes the 

non probability convenience sampling for study and study has cross section type. 

Specifically, the results show that market orientation is related to salespersons outcome performance 

and parallel mediation exist through mediators first sales manager control and then salesperson 

behavioral performance. The authors discuss the implications of these results and highlight directions 

for future research. 

 

Keywords: Market Orientation, Sales Manager control, Salespersons Behavioral Performance, 

Salespersons Outcome Performance  
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Abstract (LA011) 

The management and behavioral studies have paid much attention on positive aspects of leadership 

while empirical research studies on destructive leadership in context of tanner remain scarce. This 

study proposes and validates the theoretical framework that describe counterproductive work behavior 

and destructive leadership constructs in Pakistani tanner context. Destructive leadership has comprises 

two dimensions that are Machiavellianism and abusive supervision. The study also investigated the 

mediation mechanism of justice perception and information silence. Data was collected from 398 

respondents through self-administered questionnaires from the individuals of Pakistani tanner context 

on the basis of stratified random sampling. Structural equation modeling (SEM) have been employed 

on the collected data with the purpose to examine the hypothesized relationships. Findings predicted 

the existence of destructive leadership leads to counterproductive work behavior (CWB) in the tanner 

sector. Information silence and justice perception mediate the relationship between destructive 

leadership and counterproductive work behavior except for the relationship of Machiavellianism with 

Information silence and CWB. The tanner sector is the largest growing sector after the textile in 

Pakistan and primarily ignored in research, so this study contributes to this sector by enhancing the 

knowledge of counterproductive work behavior which is an important area for organizational 

perspectives. The regulatory bodies should provide different training and development sessions for the 

leaders with the purpose to reduce destructive leadership which consequently will reduce CWB. The 

forthcoming researchers may emphasize on the organizational politics and horizontal violence with 

destructive leadership. 

Keywords: Destructive leadership, CWB, Justice Perception, Information silence, Tanners Sector, 

Pakistan  
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Abstract (LA012) 

 

Purpose/objectives - In Pakistan broadcasting is done through terrestrial, satellite and cable network. 

Broadcasting industry is growing and some private TV channels have entered in this industry because 

cable industry has developed and this is the most popular form of private TV channels transmission 

because it provides a large number of channels at a cheapest rate. Researcher wants to investigate the 

television viewership trends among all types of Pakistani channels.   

Design/methodology/approach - Researcher collected secondary time-series data from various sources 

such as Gallup Pakistan and Aurora from fiscal year July 01, 2014 to June 30, 2018 then presents the 

line graph to show the different trends of Pakistani television channels viewership. Researcher 

analyzed trends in term of daily average television viewership hours, daily average television 

viewership hours according to cities and television viewership on the basis of Pakistani channels 

categories.   

Findings - It has been found that daily average television viewership hours are decreasing in Pakistan 

as time go on. Television viewership on all channels categories are decreasing except Pakistani local 

entertainment channels.  

Originality/value - After analyzing television viewership trends, companies will come to know which 

types of channels, audiences are watching more. In this way, companies can change their advertising 

and other marketing tactics to grasp large amount of audiences.  

 

Keywords - Television Viewership, Pakistani Channels, Time Series Analysis   
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Abstract (LF013) 

Purpose: This research is conducted on the digital marketing industry flourished by digitalized 

corporations, based on their websites and different social media channels. In this study, we tried to 

determine the behavior of digitalized corporations in the context of price fairness and customer 

perceived quality. We also examined the trust of the digitalized corporations, satisfaction, and loyalty 

with the online portals.  

Methodology: This study uses cross-sectional data of CEOs and other authorities of digitalized 

corporations. SPSS version 22 and AMOS version 21 are used for data analysis. Data is collected by 

distributing 400 questionnaires for this quantitative study. The convenience sampling technique is 

used for data collection. 

Findings: After analyzing the collected data, we found that price fairness is a more favorable factor 

than customer perceived quality. Trust and customer satisfaction are also important factors to generate 

loyalty. If online portals make their policies friendly for the digitalized corporations in pricing, they 

can get many customers on their platform. Hence, they can get a high volume of business 

opportunities.  

Originality: The previous research regarding social media is generally based on consumers’ behavior 

in favor of digitalized corporations, while we examined digitalized corporations' behavior regarding 

digital marketing techniques in the Pakistani context. The relationship between online portals and 

digitalized corporations was investigated.  

Applications: This study is significant for the digitalized corporations in observing the fair dealing of 

online portals in the context of perceived quality and fair pricing. Then digitalized corporations 

develop trust with these portals and finally become loyal. This study recommends online portals focus 

on their pricing policies to enhance customer satisfaction. 

Keywords: Digital Marketing, Loyalty, Customer Satisfaction, Digitalized Corporations, Trust, Price 

Fairness  
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Abstract (LF014) 

In the most recent times due to worldwide pandemic situation, business organizations are confronting 

with different work environments and working in the organizations is different from the previous 

time. Now a days the demand for adaptive workers has augmented and it is compulsory for 

employees to adapt well with the modifications. In these rapidly changing and volatile work 

environments current research investigates the impact of structural empowerment (SE) and employee 

engagement (EE) on employee adaptive performance (AP). This study aimed to have an empirical 

investigation of the mediating role of knowledge hoarding on adaptive performance in the dominant 

context of engaged and empowered employees. The purpose of this research is to test a theoretical 

model linking employee engagement and workplace empowerment to the employees’ adaptive 

performance through a mediation mechanism of knowledge hoarding in the growing environment of 

the services sector of Pakistan. Descriptive, correlation, and regression analysis were run to analyze 

the data. Tools of ADANCO 2.2.1 and SPSS 23 were applied to perform data analysis. To measure 

and explain the proposed model well established scales are adopted. The outcomes of this research 

study show (1) that the structural empowerment (SE) and EE statistically impact adaptive 

performance (AP) and improves it.  However EE and SE inclines to undermine KH. While, 

knowledge hoarding also statistically mediates the relationship between both exogenous variables of 

the study. Overall results offer significant understandings and repercussions, to suggest a practical 

framework to enhance workers' performance (AP). 

Keywords: Employee engagement (EE), Structural empowerment (SE), Knowledge hoarding (KH), 

Adaptive performance (AP).  
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Abstract (LF015) 

 

Environmental protection has become a matter of survival besides market rivalry and competitive 

advantage since the last few decades. Consequently, the ideas of bricolage, green entrepreneurial 

orientation, green product, and process, etc., are gaining high popularity in business research. The 

prime effort of this study is to fill this gap by investigating the impact of bricolage and green 

entrepreneurial orientation on competitive advantage through green product and process innovation in 

SMEs of emerging countries. The data was collected from 437 employees of SMEs. The relationship 

of all study variables is significant except H6, H8, and H11. It means that green process innovation 

has no significant relationship with green entrepreneurial orientation and competitive advantage (H6 

and H8). Further, green process innovation has not mediated between bricolage and competitive 

advantage (H11). The result shows that in emerging countries the SMEs are more concerned with 

product innovation as compared to process innovation in their operation. The present research was 

limited to SMEs' top or middle management as respondents. In the future, the researcher can add lower 

staff as respondents. Next, this study is limited to SMEs' manufacturing sector. In the future, the 

researcher performs research in other sectors of SMEs. In the future, the researchers may use a 

longitudinal time frame to overcome this limitation and raise the result's precision.  

Keywords: Bricolage, Green Entrepreneurial Orientation (GEO), Competitive Advantage (CA), 

Green Product Innovation (GPDI), Green Process Innovation (GPSI)  
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Abstract (LA016) 

Owners of the business have the main concern about value maximization for this purpose they have 

used convention accounting measures which has many drawbacks, now focus has been shifted towards 

value-based measures. In traditional measures includes ROA, LIQ, LEV, OCF, EPS, and NI while 

value-based measure consists of EVA in this study.  This study has used both measures to check 

whether EVA is a better estimator of shareholders’ value than traditional performance measures. This 

study was used the data of 22 listed sugar mills on PSX based on the purposive sampling technique. 

Multiple analyses are used to conclude the base of data those analyses are descriptive, correlation, and 

all regression analysis performed. Results of the study were revealed that EVA has a significant 

influence on shareholders’ value along with traditional measures ROA, NI and LEV but the 

significance level low as compared to traditional measures. However other traditional measures LIQ, 

EPS, and OCF are insignificant.   

Keywords: Shareholders, Pakistan, Sugar Industry 
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Workplace Incivility and Outcomes in the Organization: Testing 

the Mediating Role of Emotional Exhaustion 

 

QIRAT AMNA 

Abstract (LF017) 

In past few decades there has been an increased attention of researchers to study different kinds of 

workplace violence and its bad impacts on persons and organizations. The purpose of this study is to 

explore the effects of incivility in workplaces on creative performance, employee’s happy feeling and 

turnover. Mediating role of emotional exhaustion between the incivility of the workplace and other 

variables (innovative efficiency, employee satisfaction, and turnover. In this analysis, data collected 

from the sample study of 350 employees via private sector organizations. The purpose of this research 

is to study the association between incivility in the workplace, emotional fatigue, and outcomes of the 

workplace evaluated by creative efficiency, employee satisfaction and turnover intent. Therefore, this 

thesis advances the inquiry into causality because there is a need to identify extent and nature of cause-

and- effect relationships. Pakistan's private sector organizations are considered to pursue the study 

goals. Data obtained from 350 online questionnaires are presented in this report. These findings 

suggest that it is required to consider emotional exhaustion playing a significant mediated role in order 

to understand the better connection between incivility of coworker and outcomes of the organization. 

This study is focusing in Pakistani context and giving benefit to the existing literature.  The theoretical 

and practical implications of this analysis discussed together with its boundaries and possible research 

directions. This study and the suggested hypotheses are being buttressed through conservation of 

resources theory. The main benefit of this research is that this research has made a major benefit to 

the existing literature, as insufficient work has been done to study the effect of workplace incivility on 

innovative efficiency, job satisfaction and turnover intention in addition to emotional exhaustion as 

mediator. 

Keywords: workplace incivility, Emotional exhaustion, Innovative performance and Job satisfaction. 
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Abstract (LA018) 

Understanding resident attitude is critical for successfully developing cultural tourism in aboriginal 

protected areas. This study conducted to investigate the impact of cultural tourism benefits and social 

media marketing through tourism education on attitude toward aboriginal cultural. The target 

population of this study is individuals of Lahore, Pakistan. Self-administrated questionnaire was 

distributed for data collection. Non-probability convenience sampling technique was used to collect 

data. In total 250 questionnaires were distributed among individuals in which 214 response were 

received fill completely and remaining were not useful. Thus, the response rate is 85.6% out of 250 

respondents. For analysis purpose, AMOS and SPSS are used for structural equation modeling and 

hypotheses testing. Our result indicates that the model is fit and provide a good understanding that 

there is a significant impact of cultural tourism benefits and social media marketing through tourism 

education on attitude toward aboriginal cultural. This paper also concluded with discussion and 

recommendations for future study.         

Keywords: Social media marketing, Cultural tourism benefits, Tourism education, Attitudes toward 

aboriginal culture  
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Abstract (LF019) 

Purpose: The underlining reason of this research is to investigate the effect of supply chain intergration 

(SCI) on financial performance of the export-oriented firms with liquidity management as the 

mediating factor. 

Design/Methodology/Approach: This study is led using primary data by formulating questionnaires 

which were distributed among 360 managers/owners of export-oriented firms. 

Findings: My findings suggest that SCI has positive relationship with liquidity management and 

liquidity management has direct relationship with financial performance of the firm. Further , SCI also 

effect the liquidity of the firm however partial mediation was observed of liquidity management 

between SCI and financial performance. 

Limitations: The data collected was related to only specific region and sector. Further, only single 

factor was tested as mediator however SCI  effects  other variables as well like sale growth, product 

quality and working capital of the company which eventually show impact on financial performance 

of the firm. Therefore, more studies need to be conducted by incorporating these factors. 

Practical Implications: This study will be useful in decision making   that if firm maintain a stronger 

supplier partnering, closer customer relationships and cross-functional teams. overall financial 

performance improves. Further, pre-tax return. on assets, return on investment & return on sales 

improves by managing liquidity of the company. The conclusion can be drawn that Current ratio, 

Quick ratio. & Cash ratio improves with Supply chain integration.  

Keywords: Liquidity, Management, Supply Chain  
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Abstract (LF020) 

This study was planned to test an empirical investigation of the mediating role of Resilience on 

the relationship between Entrepreneurs’ Improvisation and Innovation in small and medium 

enterprises of Pakistan. The purpose of this research was to analyze that whether Entrepreneur 

Improvisation impact innovation in SME’s of Pakistan. Data was collected by adopting clusters 

sampling technique of probability sampling design (based on area) from the managers/owners 

of small and medium size enterprises (SME’s), listed in Chambers of Commerce of Capital 

cities of Pakistan. This study is a part of extensive research and data was collected from 433 

respondents with 73.33% response rate.  Structural equation modeling (SEM) was used to test 

the hypotheses and path analysis. The results of the study showed that entrepreneurs’ 

improvisation has direct significant impact on innovation and resilience; and the resilience fully 

mediated the relationship between entrepreneurs’ improvisation and innovation which 

contributed in the existing body of knowledge as there is scant evidence in literature regarding 

full mediation of resilience on the relationship between entrepreneurs’ improvisation and 

innovation in context of SMEs. This research paper also suggested to the future researchers to 

test and analyze other mediators like adhocracy culture etc. in SMEs or large scale 

organizations. 

Keywords:  Entrepreneur Improvisation, Resilience, Innovation  
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An Empirical Investigation of Information Quality and Usage of 

Mobile Banking in Predicting Adaptive Performance: A Serial 

Mediation Model 

Abid Hussain 

Dr. Rizwan Qaiser Danish 

ABSTRACT (LA021) 

 

This study is designed to test an empirical investigation of Information quality, usage and Mobile 

banking in predicting adaptive performance of managers in small and medium enterprises through 

serial mediation model. The goal of this research is therefore to recognize the effect of information 

quality of mobile devices on adaptive performance of mangers of small and medium-sized 

businesses in the emerging context of Pakistan. 

The target population for this study includes managers or owners of SMEs listed in Chambers of 

Commerce of Capital cities of Pakistan. Clusters sampling technique will be used to draw sample size 

for the study. Dependent variable Adaptive performance was adopted from well-established studies. 

Structural equation modeling (SEM) was therefore applied for measurement analysis, structural 

analysis and test the hypotheses, using structural equation modeling (SEM) and path analysis. 

The findings of this study show that (1) Information quality shows significant impact on the adaptive 

performance through full serial mediation of usage of mobile devices and mobile banking in small and 

medium enterprises of Pakistan; and (2) the findings of this study will also help the academia, SMEDA 

and practitioners to understand importance of mobile technology and the impact of information 

quality, usage of mobile devices and mobile banking in adaptive performance. This study has 

investigated positive the role of mobile phone in business life as well as personal life.   

Keywords: Mobile Devices, Information Quality, Usage, Mobile Banking, Adaptive Performance, 

Managers, Small and Medium Enterprises.  
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ABSTRACT (LA022) 

This study is designed to test an empirical investigation of Performance expectancy and Effort 

expectancy in predicting adaptive performance of managers in small and medium enterprises through 

serial mediation model. The purpose of this study is to find out how performance expectancy and effort 

expectancy impacts the adaptive performance of managers at workplace through serial mediation of 

usage of mobile devices and parallel mediators; flexibility and productivity. Data was collected 

through quantitative survey and at the completion of the data collection phase, 432 responses were 

received which shows 50% response rate. The scale of Performance expectancy (PE), Effort 

expectancy (EE) was adapted; mediating variables Usage of mobile device (USE), Flexibility and 

Productivity were adapted. Dependent variable Adaptive performance was adopted from well-

established studies. Structural equation modeling (SEM) was therefore applied for measurement 

analysis, structural analysis and test the hypotheses, using structural equation modeling (SEM) and 

path analysis. 

The findings of this study show that (1) Performance expectancy and effort expectancy show 

significant impact on the adaptive performance through serial mediation of usage of mobile devices 

and parallel flexibility and productivity in small and medium enterprises of Pakistan; and (2) the 

findings of this study will also help the academia, SMEDA and practitioners to understand importance 

of mobile technology and the impact of performance expectancy and effort expectancy on adaptive 

performance through usage of mobile devices and parallel mediators flexibility and productivity. This 

study has also empirically explored probable positive impact of mobile phone technology usage on 

adaptive performance of SMEs’ managers in Pakistan. Future researchers must focus on empirical 

investigation of testing effect of information success factors and usage of mobile device on adaptive 

performance of managers comparing SMEs and large enterprises in Pakistan.  

Keywords: Mobile Devices, Performance expectancy, Effort expectancy, Usage, Flexibility, 

Productivity and Adaptive Performance, Managers, Small and Medium Enterprises.  
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An explorative Research Contemplating the Concept of Industry 

4.0 in Pakistan 

Rabia Azhar  
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Abstract (LA023) 

We are at a stage of transition into the fourth industrial revolution called “industry 4.0” which can be 

further characterized by the revolutionized digitalization of the manufacturing. There was a time when 

stones were used to lit fire. With the passage of time, things are changing swiftly. First industrial 

revolution was when we shifted from handcraft to the mechanization using water and steam engines. 

Second revolution commenced with the massive production of different goods using electricity. Third 

revolution marked a period of development with the adoption of computers, automation & information 

technology. As fourth revolution unfolds, it reveals all the smart machines. The purpose of this study 

is to see how industrial revolution will change the state of affairs in Pakistan. This study would further 

highlight the challenges faced by the organizations to ensure smooth integration of business operations 

and strategies to overcome those challenges. This study would identify various dimensions of 

effectiveness of industrial revolution in the Metro cities of Pakistan. How would people as consumers 

cope with the change? How would marketer make customer suitable environment? What will be the 

consequences of turning conventional business model into integrated business models? How would it 

affect the economy of Pakistan? Would this enhance the grading of Pakistan in the entire world in 

terms of technology, massive production and positive word of mouth among other countries? Internet 

of things, data, people and massive communication both internally and externally as a result of industry 

4.0 is expected to create a risk of data theft, cyber-attacks, viruses and industrial espionage due to 

hackers (Deloitte,2015).  

The audience for this study would be our law enforcing agencies, MNCs, civil servants, industrial 

sector and multinational organizations who can improve their infrastructures, databases, mode of 

action in compliance with this innovation. 

Keywords: Industry, Pakistan, Explorative Research  
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Abstract (LA024) 

Quality improvement has developed a probably valuable way of securing competitive advantage 

and refining organizational performance.  This research summaries and develops a basis that links 

quality, competitive advantage, and organizational performance. Data for the study collected from 10 

organizations and the relationships proposed in the structure were tested using descriptive statistics, 

correlation and regression. The results indicate that quality improvement can lead to enhanced 

competitive advantage and improved organizational performance. The contribution of the paper is 

that it provides empirical support for direct and indirect effects of quality on organizational 

performance and competitive advantage in Pakistan. 

Keywords: Quality, Competitive Advantage, Organizational Performance. 
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Abstract (LF025) 

Finance has been considered for last decade but behavioral finance is the new term which 

acknowledges the human behavior. Behavioral finance theories are basically the study of psychology 

and emotions that influence the individual investor’s investing decisions. The behavior affects the 

rational decision making of investors. The main objective of the research is to evaluate the behavioral 

factors that have an impact on the investing decisions and the investment performance of individual 

investor’s at the Pakistan Stock Exchange. Moreover, the relation of behavioral factors and decisions 

has also been taken into consideration. As there is limited research on behavioral finance in Pakistan 

this study will provide reliable information to the individual investors before taking any decision about 

the buying and selling of stocks in future in certain circumstances. The findings of the study show that 

by comparing both the models of investing decisions and the investment performance, behavioral 

factors have high impact and are positively correlated with the investing decisions. All the four 

behavioral factors are positively significant and are moderately correlated with the investing decision 

but the variable herding has strong correlation with the investment performance. Only the prospect 

has weak correlation with the investment performance.  

Keywords: Behavioral finance, Prospect Theory, Herding, Heuristics Theory, Market Theory, 

Investing decision, Investment Performance.  
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Abstract (LA026) 

Purpose of this research is to examine the impact of E-marketing practices on the sales of SMEs; 

meanwhile, it is also aimed to find out the role of business intelligence gathering as a moderator 

between above said variables. Role of e-marketing is important because it helps to expand business 

through internet which is cost effective, easy and fast. Moreover, e-marketing can help businesses 

when some pandemic is prevailing and businesses are suffering from resource and profit shortages. 

Various studies have been conducted in many other countries; however, impact of E-marketing 

practices on sales of SMEs is still vague especially in the context of Pakistan, which is a developing 

country and fighting with pandemic (covid-19). Sector chosen for this research is manufacturing. 

Nature of this research is quantitative where research strategy is survey. Time horizon of this research 

is cross sectional. Sampling technique is non-probability random sampling whereas sample size is 385. 

Moreover, data will be analyzed through SEM after proper scale validation through CFA. Moreover, 

Amos v22.0 will be used as tool for data analysis. This research has both literary and practically 

significance as previous studies has not included SMEs in their research. Moreover, focus of this 

research is textile industry because of its largest contribution in manufacturing sector. Thus, through 

this research owners of SMEs will be able to know the effect of e-marketing practices on their business. 

Furthermore, they will be encouraged to focus on business intelligence. 

Keywords: E-Marketing, SMEs, Business Intelligence  
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Abstract (LA027) 

Using a qualitative interview approach, this study analyzes women’s and men’s experiences in 

leadership positions in post-colonial Pakistan. The results of the study are corroborating the findings 

from the prior studies conducted in similar contexts. One distinguishing feature of female leaders’ 

experiences in Pakistan is the nexus of conventional, indigenous and western strands of culture and 

ideologies that demand the conflicting behaviors and antagonistic expectations from the women. 

Pakistani women are bound to hold and juggle multiple identities when communicating with their 

peers, superiors, and extended family members. Additionally, the Work-life balance of female leaders 

is drastically from the male ones. The study also reveals that the feminist perspective used in the 

analysis of female leadership in the West may be particularly relevant for explaining female 

experiences in transitional and developing contexts, explicitly explaining the constraints imposed by 

informal culture and social norms within the gendered organizations. It offers the resemblances and 

dissimilarities between the women’s and men’s leadership experiences from a gender viewpoint. The 

study was a narrative analysis grounded on ten individual interviews at the top leadership positions in 

different organizations. A narrative approach was utilized to explore how Pakistani women have 

experienced leadership. Findings also presented how men see women as a leader. Gender has been 

used as the dominating issue of analysis to structure the men and women’s stories. This study proposes 

a native conceptualization of leadership in Pakistani society with a gendered perspective. 

Keywords Female leadership, Gendered organization, Work-life balance, Post-colonial Pakistan  
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Abstract (LF028) 

This study examined the impact of emotional intelligence on the organizational commitment and 

work-life balance with life satisfaction as a mediator in the context of the higher education institutions 

in Pakistan. Data were collected from private and public sector universities of Punjab, Pakistan, 

utilizing the standard questionnaires. The internal consistency of the scale is checked through 

Cronbach's alpha. The data analysis was done using Pearson correlation coefficients and mediation 

analysis. Hayes PROCESS (2012) was applied for analyzing the data. The study reported the 

statistically significant relationship between organizational virtuousness and work-life balance and 

proved life satisfaction as a partial mediator between these two variables. This paper advances 

suggestions to the upper management in the education sector that how organizational virtuousness and 

life satisfaction can improve the work-life balance among academicians.  

Keywords: Life Satisfaction, Emotional Intelligence (EI), Job Commitment, Work-Life Balance, 

Hayes PROCESS (2012) 
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Abstract (LF029) 

Spiritual Intelligence (SI) refers the characteristics and capacities of the true self as intelligence, 

empathy, honesty, bliss, love, innovativeness, leadership and harmony. Paulo Coelho is the author of 

Brida. The novel portrays the transformation process of protagonist through Spiritual Intelligence. 

This study investigates the role of Spiritual Intelligence, making it distinguished from Emotional 

Intelligence (EQ) and Intellectual Intelligence (IQ), for the attainment of higher self and individuality 

of the protagonist. This qualitative study has employed textual analysis method to interpret the events 

and actions in plots of novels as an evidence of Spiritual intelligence of the characters. The study 

shows that protagonists use Spiritual Intelligence in addressing their life problems. Spiritual 

intelligence contributes in the development of better self-identity in protagonists. Spiritual Intelligence 

also results in constructing a deeper sense of meaning, purpose and highly innovative mind. In the 

optimum performance of an individual in a community, Spiritual Intelligence plays an important role 

by bringing about a feeling of compassion and reason, joined with enhancements in a wide scope of 

significant fundamental abilities and work aptitudes. Critical implication of this research is for 

guardians, educators, instructors and future analysts for investigating that how Spiritual Intelligence 

enhances personality and identity development in order to make better decisions and act wisely in 

everyday stressful world while interacting with difficult people and situation. 

Keywords: Spiritual Intelligence, Emotional Intelligence, Intellectual Intelligence, Innovation, work 

performance. 
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Abstract (LA030) 

This paper has explored financial literacy and financial inclusion among university students in 

Pakistan. Specifically, this study sought to evaluate the impact of perceived financial literacy on 

financial inclusion of students who have completed their sixteen years of education in business and 

non-business fields. Moreover, the extent of major zones of financial inclusion (having formal 

account, formal saving, and formal borrowing) was analyzed being a bank customer. The data were 

obtained via questionnaire from a sample of 700 business and non-business university students, 350 

from each category. The data were analyzed with binary regression. Regression analysis of data from 

business students suggests a strong and significant positive relation among the business students' 

financial literacy and financial inclusion. While in the case of non-business education, author fails to 

reject null hypotheses. This suggests that nonbusiness students do not have financial literacy and that 

is why they do not have adequate knowledge, skills, and attitudes that can impact financial inclusion. 

The information gained by individuals via FL decreases the discrepancy of knowledge as they become 

highly educated about the various financial goods and services available in the market.  

Keywords: Financial literacy (FL), Knowledge (KNW), Skills (SK), Attitude (AT), Behavior (BH), 

Perceived Financial literacy (PFL), Financial Inclusion (FI) 
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Abstract (LA031) 

This study examined the relationship among narcissism, impulsive buying and brand love among 

female clothing buyers. This is hypothesized that there is likely to be a relationship among narcissism, 

impulsive buying and brand love. This is also hypothesized that narcissism and impulsive buying are 

likely to predict brand love and there is likely to be a difference in impulsive buying and brand love 

due to income. Cross sectional research design and non- probability purposive sampling technique 

was used to recruit a sample of 200 female clothing brand users from University of the Punjab, Lahore. 

Narcissistic Personality Inventory, PI-16 (Ames, Rose & Anderson, 2006), Buying Impulsiveness 

Scale ( Rook & Fisher, 1995) and Brand Love Scale by (Bagozzi, Batra, & Ahuvia, 2012) were used. 

Results were generated by analyzing the data through Pearson Product Moment Correlation which 

revealed that there was significant positive relationship of brand love with impulsive buying and 

narcissism. Furthermore, it was also revealed that there was significant positive relationship between 

impulsive buying with narcissism among clothing brand users. Multiple regression analysis also 

conducted to examine the predictors of brand love and its results reflected that impulsive buying is the 

positive predictor of brand love. One-Way Anova also applied which revealed that brand love and 

impulsive buying significantly differ across income groups. This is implicated from findings that 

psychological determinants could act as dynamic predictors of impulsive buying and brand love to 

increase marketing trends and in catering insight to marketing researchers. 

Keywords: narcissism; brand-love; impulsive buying; women 
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Abstract (LA032) 

The functional food industry has grown more and more because of the nutritional benefits of functional 

foods. The risks of many chronic diseases around the world have been associated with unhealthy eating 

behavior. Functional food and its association with health benefits and the reduction of disease risk 

open a promising avenue for consumers to pursue a healthier life. The study tests the effect of long-

term orientation and safety consciousness on word of mouth towards functional foods. The study also 

sheds light on the mediation role of health consciousness and attitude towards functional foods by 

using the theory of planned behavior and theory of reasoned action. The study used questionnaire to 

collect data from the gym goers from many gyms situated in Lahore Pakistan. The gathered data was 

analyzed through two software SPSS and PLS-Smart. Based on a sample of 205 gym goers the data 

analysis results show that long term orientation and safety consciousness positively and significantly 

influences health consciousness, attitude towards functional foods and word of mouth about functional 

food. Overall, the findings provide valuable insights for functional food marketers in the formulation 

of marketing strategies. 

Keywords: functional food, long-term orientation, safety consciousness, health consciousness, attitude 

towards functional foods, word of mouth about functional food. 
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Abstract (LA033) 

 The aim of this study is to find out the consumers’ perceptions and their behavioral and attitudinal 

responses regarding one of the most promising online food service providers (i.e., Foodpanda), which 

primarily focuses on allowing its users to place their orders at nearby restaurants with the help of its 

mobile application. By using the social exchange theory this study examines the impact of Electronic 

service quality on Electronic word of mouth which is serially mediated by customer satisfaction and 

customer engagement. The data were collected by distributing the questionnaires to 430 Pakistani 

foodpanda mobile app users. The data were analyzed using the Statistical Package for Social Sciences 

(SPSS) computer programme version 21.  Data analysis results shows that there is a partial mediation 

between Electronic service quality and Electronic word of mouth through the customer satisfaction 

and customer engagement. This contributes significantly to the literature on consumers behavior in 

online food ordering services in a developing economy. Overall, this study provides the valuable 

insight for the efficient and effective operation of online food delivery services in Pakistan. 

Keywords: Food panda, E-service quality, Customer satisfaction, Customer engagement, E- wom, 

Online food ordering services. 
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Abstract (LA034) 

In Pakistan, recent rumble in online ordering and food delivery has led to enlarge the competition. 

Recognizing the lack of studies in online food industry in Pakistan, the aim of this study is to ascertain 

the association of consumer trust on customer citizenship behaviour and to clear the role of customer 

engagement and brand attachment among frequent users of the Foodpanda app in Pakistan. The 

questionnaire is used for data collection from Foodpanda app users. To analyze the model, SPSS was 

used on the data gathered. The study employs a cross-sectional analysis approach with a sample size 

of 264 people from various areas of Lahore. The analysis of data shows that customer trust has a 

significant and positive impact on both mediators and negatively affect the customer citizenship 

behavior which shows that there is full mediation exists between variables. Therefore, customer 

engagement and brand attachment are the mechanisms that illustrates how brand attachment is linked 

to customer citizenship behavior. Practically, this study is useful for owners and managers of 

restaurants as well as for those businesses who offer food delivery services through mobile apps. 

Keywords: Foodpanda, Customer Trust, Customer engagement, Brand Attachment, Customer 

Citizenship Behavior.  
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Abstract (LF035) 

The study aims to investigate the influencing factors on consumer's choice behavior of green products 

by applying the theory of consumption values in Pakistan. It also studied the mediating effects of 

consumer’s environmental concerns among the associations of multidimensional consumption values 

and choice behavior. The data was collected from the consumers of green products in four metropolitan 

cities of Punjab Province (e.g. Lahore, Islamabad, Multan, and Faisalabad) using a structured self-

administered questionnaire. The randomly sampling technique was employed. Based upon the 480 

responses, the empirical findings revealed that functional value-quality, emotional value, conditional 

value, and epistemic value have a positive impact on consumer's choice behavior and their 

environmental concerns. Contrary to this, the functional value-price, social value, and environmental 

concerns have a negative impact on consumer's choice behavior. Relating to mediation, the 

environmental concerns have partially mediated between the associations of functional value-quality, 

functional value-price, emotional value, epistemic values, and consumers' choice behavior. The 

practitioners and managers can use the study findings to reach out to their target audiences to increase 

the consumption of green products in the mainstream market. 

Keywords: Theory of Consumption Values, Environmental Concerns, Consumers Choice Behavior; 

Green Products, Pakistan  
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Abstract (LA036) 

The impact of employees’ perceptions of despotic leadership on employee innovative behavior is an 

effective area of research. This study probes the mediating role of employees’ career satisfaction and 

the moderating effect of the employees’ psychological empowerment on this relationship by using the 

conservations of resources theory. The present study adopts a proportionate sampling technique and 

by using a two-times field study data is collected from 472 employees of listed pharmaceutical 

companies of the Pakistan Stock Exchange. We tested our hypotheses using simple regression analyses 

and Hayes's (2012) Method. The study results show that the employees’ perception of despotic 

leadership is negatively related to the employee innovative behavior and employees’ career 

satisfaction and that the effects are weaker under the conditions of strong subordinates’ psychological 

empowerment. This study investigates this wide space and contributes to the dark leadership literature. 

The research finding has significant implications for the theory and also for workplace practice. 

Keywords: Employees’ Perceptions of Despotic Leadership, Employees’ Innovative Behavior, 

Employees’ Career Satisfaction, Employees’ Psychological Empowerment and Conservations of 

Resources Theory   
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Abstract (LA037) 

Regulatory authorities are considered a vital part of reform initiatives undertaken by the developed 

countries as a part of governance and public management reforms. Similar trend was also followed by 

developing countries including Pakistan where regulatory institutions were established in different 

sectors. In this scenario, Pakistan Electronic Media Regulatory Authority was formed to regulate the 

country’s private electronic media. With the passage of time, there was a worldwide felt need to make 

the regulatory agencies answerable for their mandate due to insufficient democratic control over the 

affairs of these institutions. Accountability literature, in this regard, offer potential and suitable type 

of accountability and related forums under the concept of ‘Accountability Regime’. Therefore, this 

paper aims to study the accountability phenomena of media regulatory authorities in Pakistan by 

exploring the case of PEMRA. In this regard, based on available literature, a model comprising of 

accountability regime of PEMRA is proposed after analysing the background of these regulatory 

institutions, why their accountability practices needs to be explored and currently what mechanism 

can be used to make them answerable. This accountability regime consists of different related 

accountability forums including vertical, diagonal, horizontal and downward forums. Apart from 

proposing the model, the local context and scenario is also explained by elaborating what insights 

literature has to offer about the accountability regime of PEMRA. The model proposed in this study 

offers a potential source of investigation for public management and mass media researchers.  

Keywords: Accountability, Pakistan, Electronic Media 
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Abstract (LA038) 

This study examines the moderating role of governance mechanisms in relationship between 

accounting conservatism and corporate financial performance in the context of cement sector firms 

listed on Pakistan Stock Exchange. Governance mechanisms include composite measure of corporate 

governance eleven variables by employing the principal component analysis. This study also includes 

the accounting conservatism as independent variable of the study and to examine its relationship with 

corporate financial performance. This study used the accrual model to assess the accounting 

conservatism proposed by (Givoly and Hayn, 2000). This study used composite measure of four 

corporate financial performance indicators by using the principal component analysis. This study 

includes various control variables to control the various industrial effects. This study applied the panel 

data methodology over the secondary data obtained from 2008 to 2019 to examine the relationship of 

variables of this study. Findings of this study suggest the significant inverse relationship between 

accounting conservatism and corporate financial performance. In addition, this study also reports the 

significant moderating impact of governance mechanism in relationship of accounting conservatism 

and corporate financial performance. This study contributes to the existing literature and body of 

knowledge for the upcoming researchers and policy makers by examining the moderating role of 

governance mechanisms in relationship between accounting conservatism and corporate financial 

performance in the context of cement sector firms listed on Pakistan Stock Exchange.  

Keywords: accounting conservatism, principal component analysis, corporate financial performance.  
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Abstract (LA039) 

This study is conducted to look at the psychological biases that influence investment decisions. The 

primary aim of this study is to analyze the psychological biases that affect investment decisions. 

Furthermore, the effect of risk perception and financial literacy on investment decision-making is also 

explored in this research. The findings of this study will advise financial advisors in deciding which 

psychological factors they can focus on in order to enhance their client service. It will also enable 

individual investors in assessing which psychological factors have the significant effect on investment 

decisions and how to prevent them in order to make better decisions. The data was gathered through 

a survey, and the responses were gathered through convenience sampling. Data was collected from 

310 investors of Pakistan Stock Exchange. The theories and conceptual framework are evaluated using 

correlation and regression. The findings showed that all three psychological biases play a role in 

investment decision-making. The role of Risk Perception and Financial Literacy is also analyzed and 

confirmed. The study's limitation is that it only addresses three biases, while there are several more 

that might affect an investor's decision. 

Keywords Psychological Factors, Decision-Making Behavior, Risk Perception, Financial Literacy  
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Abstract (LA040) 

The firms manipulate modern technologies for their progress and competitive advantage. Predictive 

workforce analytics are based on such modern technologies which firms use to manipulate theory 

workforce for their organizational effectiveness. How do these predictive workforce analytics affect 

various employee-level outcomes is still requiring further attention? This research investigated 

employee-level outcomes of firms’ use of predictive workforce analytics. Particularly, this study 

investigated the effect of predictive workforce analytics in employees’ occupational well-being 

through work-volition. We collected data multi-source data from HR managers and employees serving 

in 55 multinational subsidiaries operating in Pakistan. The sample of 350 cases demonstrated that 

work-volition significantly mediates the relationship between predictive workforce analytics and 

occupational well-being. This study offers some implications for practitioners of multinational 

organizations in Pakistan.  

Keywords: Predictive workforce analytics, occupational well-being, work volition, perceived 

knowledge self-efficacy, national and multinational company, Theory X and Y 
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Abstract (LF041) 

The COVID-19 pandemic has affected the lives of every individual throughout the world. Almost all 

types of businesses face problems during this pandemic. But the impact has been manifold on small 

businesses and new ventures. This study aims to explore the impact of human capital and entrepreneur 

competency on the financial performance of new ventures during a pandemic. This study compares 

the impact of human capital and entrepreneurial competency on financial performance before and 

during the crises. Self-administrated questionnaires were distributed among the managers and owners 

of SMEs having less than 10 years of existence. A structural equation model was applied using SPSS 

and AMOS. The findings of the study suggest that human capital is significantly and positively related 

to the financial performance of the new ventures even in the crises like COVID-19. Findings also 

depict that investment in human capital can increase the competencies and skills which ultimately 

increase the growth of the ventures. Another interesting finding is that human capital and entrepreneur 

competency are vital factors during crises situation ( e.g Pandemic), but do not have a significant 

impact on the financial performance of new ventures in normal circumstances. Entrepreneurial finance 

enhances the impact of entrepreneur competency and financial performance, but social capital proved 

to be insignificant. Implication, limitations, and future research directions are also given. 

Keywords: Human capital, social capital, entrepreneur competency, entrepreneurial finance, the 

financial performance of new ventures & small and medium enterprises (SMEs), COVID-19 

pandemic, entrepreneurship.  
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Abstract (LA042) 

Processes and infrastructure are the two main components of Knowledge Management capabilities 

(KMC). Studies examined knowledge management capabilities’ impact to either its processes or its 

infrastructure. However, trust was considered a significant influencing variable in many KMC studies. 

This study then seeks not only to identify and compare the effects of processes and infrastructures of 

KMC on organizational performance of banking sector in Pakistan, but also to bring in trust as a 

variable that mediates between these two groups of variables. Using Analysis SPSS software, data 

from 300 usable questionnaires from middle and top-level bank managers in Pakistan were analyzed. 

The results show that the KMC's process capabilities component has a stronger impact on operational 

performance than its infrastructure capabilities component. Furthermore, knowledge protection and 

acquisition (in that order) have an effect on organization performance, followed by organizational 

culture, and finally technology infrastructure. Finally, the importance of trust as a mediator was 

confirmed. As a result, increasing organizational trust between managers and staff could enhance 

organizational performance. In addition to theoretical and practical contributions, the study also 

attempts to provide a variety of practical recommendations for bank managers, to be successful in 

applying knowledge management to the attainment of better organizational performances. 

Keywords Organizational Trust, Financial performance, Non-financial performance, Knowledge 

Acquisition, Knowledge Protection, Technological Infrastructure, Organizational Culture 
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Abstract (LA043) 

Purpose/Objectives: The coronavirus disease 2019 (COVID-19) pandemic arguably represents the 

worst public health crisis of the 21st century. However, in COVID-19 crisis no empirical study 

currently exists in the literature that examines students concerns as well as their academic and 

institutional concerns in presence of COVID 19 Preventions as per the directions of World Health 

Organization (WHO). This study evaluated the impact of COVID-19 on psychological, physical, and 

financial health concerns of students and also examined their academic and institutional concerns 

through adherence to COVID-19 preventions. 

Methods: The target population was students of under graduation, graduation, and post-graduation 

who are currently enrolled in Pakistani universities.  The current study is quantitative as an online 

survey was administrated to students that focused on their experiences related to COVID-19. Data is 

cross sectional as it was collected from September 2020 to November 2020. SEM is used to measure 

the hypothesized model. 

Results: The findings reveal that the model is fit and all the variables are significant and positively 

correlated. The indirect relationship between variables is also significant and all variables are partially 

mediated. 

Conclusions: The COVID-19 pandemic significantly impacted the financial, mental, and physical 

health of the students as well as by taking proper preventions of COVID-19 also mitigate the academic 

and institutional concerns of students. Our findings indicate that students are experiencing increased 

levels of stress, shortage of finances and feel their education has suffered if they should not follow the 

Standard Operating Procedures (SOPs) of COVID-19. Most of the students comfortable with 

technology adaptations for instructive curriculum and favor masks, social distancing, and substantial 

use of sanitizers.  

Keywords: Covid-19, corona virus, students, education, preventions, Pakistan.  

mailto:saniasaeed568@gmail.com


 
 

 

 
 

International Conference on Business Administration-ICBA 2021 
June 11-12, 2021, Institute of Business Administration, University of the Punjab, Lahore, Pakistan 

 

44 
 

 

Middel Management Perspective for ISO IMS Adoption (Qms 

9001:2008, EMS 14001: 2004, and Ohsas 18001: 2007) and Its 

Impact on Consumer Purchase Intention: Case Study of “Engro 

Foods Sahwial 

Mu h ammad  Af t ab  

Phd Scholar, Universiti of Sultan Zainal Abidin (UniSZA), Malaysia 

maftab.chauhdry@gmail.com Tel: +92-345-4850514 

Prof Dr Abdul Aziz bin Abdullah 

Associate professor, Faculty of Economics and Management Sciences 

Universiti Sultan Zainal Abidin, Malaysia 

abdulazizum@gmail.com Tel: +60132391920 

Abstract (FF044) 

Present research study aims to interrogate into the dairy product industry and dig out the middle 

management perspective for integration adoption of ISO management systems and consumer 

awareness about ISO systems the ultimately shape the purchase intention. IMS system combined the 

ISO 9001:2008, 14001:2004, OHSAS 18001:2007 into only one management system were discuss in 

dairy industry. These make tenacious efforts to improve the quality, environment and health and safety 

aspects. Present research also examine cost and benefit implementations whether dairy firm experience 

significant positive improvement upon IMS certification. Population were the employees of dairy 

industry those have knowledge of ISO systems and cluster sampling technique was used to collect 

data from respondents and data collected from 250 white collar workers. Thematic analysis, 

Correlation and regression analysis were conduct for verification of research framework as well 

research hypothesis. Research explicit that integration adoption of ISO would enhance middle 

management performance and reduce cost and repeated work activities and awareness of IMS system 

among consumer have positively influence on purchase intention, furthermore IMS certification was 

the major marketing predictor that improve customer perceive quality mental map of customer, brand 

image, brand attitude, brand preference and purchase intention of consumer. 

Key words: IMS; perceived quality; brand image; brand attitude; brand preference; purchase intention  

mailto:maftab.chauhdry@gmail.com


 
 

 

 
 

International Conference on Business Administration-ICBA 2021 
June 11-12, 2021, Institute of Business Administration, University of the Punjab, Lahore, Pakistan 

 

45 
 

 

Personality and Job Burnout 

Maida Masood  

Institute of Business Administration 

University of the Punjab, Lahore 

 

Abstract (LA045) 

This study focuses on adding valuable information related to a very common organizational problem, 

job burnout. The research focuses on finding the relationship between extraversion, conscientiousness, 

and job burnout in IT firms of Pakistan. Personality of an individual plays important role in explaining 

job burnout levels, and handling of stressful situation. Job burnout is a special type of work-related 

stress a state of physical or emotional exhaustion that also involves a sense of reduced accomplishment 

and loss of personal identity. There different types of burnout like overload burnout, Lack of 

development or under-challenge burnout and Neglect burnout. Some experts think that other 

conditions, such as depression, are behind burnout.   Stress significantly impacts on job burnout; more 

stress means high ratio of job burnout ad vice versa. The structural studies on this relationship are rare 

in Pakistan. Therefore there is a need of study regarding job burn out in Pakistan. At the end of the 

article study limitations and future instructions are also given. 

Keywords: Personality, Job Burnout, IT firms 
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Abstract (LF046) 

Our study examines the influence of characteristics of top managers of a family firm on the strategic 

choice namely entrepreneurial orientation of a firm. We have etched the Upper Echelon’s Theory to 

build our conceptual model explaining the said relationship. With a little contradictory results 

pertaining to one hypothesis proposed in this framework, our research identifies age of the CEO and 

the multigenerational firms does have a significant relationship with entrepreneurial orientation. In 

order to test the hypothesis, the study includes 108 useable questionnaires representing the family 

firms carrying out their business practices in Lahore. Results show that while age of a CEO has a 

significant negative relationship with entrepreneurial orientation and number of generations involved 

in a family business has a positive relationship with entrepreneurial orientation, whereby the tenure of 

CEO has no relationship with the entrepreneurial orientation at all. The study concludes with 

suggestions for both managerial and theoretical perspectives by providing potential implications for 

future research.  

Keywords: Family owned businesses, Upper Echelon Theory, Strategic Choices, Entrepreneurial 

Orientation, Age of CEO, Tenure of CEO, Multigenerational family firms, Pakistan 
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Abstract (LA047) 

The objective of this study is to explore the key determinants of sustainability reporting based on 

agency theory, stakeholder theory, signaling theory and legitimacy theory in the sugar sector of 

Pakistan. The impact of board independence, CEO duality, company age, company size, firm’s 

financial performance and leverage is analyzed on sustainability reporting. The study used the 

balanced panel data.  A sample of 25 listed sugar companies was selected from the period of 2012 to 

2019. Secondary data has been collected from annual reports and official websites of sugar companies. 

Once data was collected, analysis were performed using Stata software for the descriptive analysis, 

correlational analysis and regression analysis. Panel data regression models were applied namely 

pooled OLS, random effects and fixed effects model. Based on the Breusch-Pagan Lagrange Multiplier 

test pooled OLS regression method is selected. The findings of the study revealed that company size 

and financial performance of the firm has a significant positive impact on sustainability reporting 

while board independence, CEO duality and leverage has a significant negative impact on 

sustainability reporting. Moreover, company age has no significant impact on sustainability reporting. 

The present study not only enhances the literature of sustainability reporting in the emerging 

economies particularly Pakistan but also increases the knowledge and understanding of the factors that 

influence sustainability reporting in the sugar sector of Pakistan.  

Keywords: Sustainability Reporting, Board Independence, CEO Duality, Company Age, Company 

Size, Firm’s Financial Performance and Leverage  
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Abstract (LA048) 

The profitability is an indicator of the health and stability of financial institutions. In Asian countries 

banks mostly face difficulties in reaching sustainable profitability levels, primarily due to the weak 

margins from banks traditional activities. Financial instability have increased the fragile nature of the 

Pakistani banking industry. The aim of the study is to investigate which factors are affecting the bank 

net interest margin of commercial banks in Pakistan, as the research work on net interest margin 

determinants is limited in Pakistan. The study examined the impact of bank-related, industry-related 

and macro-economic factors on net interest margin. This study employed data for 17 commercial listed 

banks for the period 2007 to 2019. By applying fixed effect model regression technique, study finds 

that bank size, bank orientation, credit risk, industry concentration and inflation significantly influence 

net interest margin whereas gender diversity (women representation on board) and risk aversion have 

an insignificant influence on net interest margin. This study can play an important role in current 

literature by exploring the under-explored research field in terms of the impact of bank orientation and 

gender diversity on net interest margin, which can be helpful for commercial banks management and 

for policy makers to formulate policy guidelines. 

Keywords: Commercial Banks, Pakistan, Macro-Economic  
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Abstract (LA049) 

Sustainability is considered as the core element of organizations as it has the ability to affect firm’s 

overall profitability and performance. Stakeholders of an organization acquire firms to report on their 

sustainable goals that they developed to protect the society and environment in which they exist. 

Different theories e.g. stakeholder theory, economic agency theory and legitimacy theory etc have 

been built to define the relationship between sustainability practices and financial performance and 

got rising consideration Error! Bookmark not defined.in research, yet this agreement stays unstable. 

For this purpose, this research studied the relationship between sustainability reporting and firm 

financial performance. Further, this study examined sample of 18 Pakistan listed cement companies 

who present sustainability reporting as a part of their financial activities for the year 2012 -2019. Using 

STATA software, our random effects model results indicate that sustainability reporting is statistically 

significant in explaining firm financial performance of Pakistan listed cement companies. Moreover, 

findings also show that influence of sustainability reporting,firm age, firm size, board independence 

and CEO duality on financial performance is statistically significant. Furthermore, leverage is found 

to be having no significant link with financial performance of cement sector in Pakistani context. This 

study might be utilized by investors for making investment, shareholders and financial institutions to 

re-arrange their disclosure policy to be aligned with their strategy. 

Keywords: sustainability reporting, firm age, firm size, leverage, board independence, CEO duality. 
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Abstract (LA050) 

Conventioally, shareholders have been using traditional performance measures like return on assets 

(ROA), earnings per share (EPS), and net income to evaluate a business. But traditional measures have 

lost their importance with time and now the focus is shifted to value-based measures like economic 

value-added (EVA). Therefore, this study aims to check the comparative explanatory power of 

traditional measures and value-based measures in estimating shareholders’ value. The study uses data 

of 22 sugar companies listed on PSX based on the purposive sampling technique. Regression results 

of the study reveal that EVA, ROA, net income, and leverage have a significant influence on 

shareholders’ value; however explanatory power of EVA is lower as compared to traditional measures. 

Further, traditional measures like liquidity, EPS, and operating cash flows are found insignificant in 

predicting shareholders’ value. This study has implications for policy makers as well as regulators of 

listed companies in Pakistan.  

Keywords: Economic Value Added, Shareholders, Sugar Industry  
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Abstract (FA052) 

This paper examines exchange rate predictability through commodity prices for a set of countries 

categorized as commodity import and export-dependent developed and emerging countries. We 

perform in-sample and out-of-sample forecasting analyses. The commodity prices are modeled to 

predict the exchange rate and analyze whether the commodity price model can perform better than the 

random walk model (RWM). These two models are compared and evaluated in terms of exchange rate 

forecasting abilities based on Mean Squared Forecast Error and Theil Inequality Coefficient. We find 

that the exchange rate of almost one-third of export-dependent developed countries is better predicted 

through their primary commodity prices. In contrast, in the case of export-dependent emerging, 

import-dependent emerging and developed countries, random walk model showed superior 

performance in most countries. The present study's findings are relevant policy makers, portfolio 

managers, risk managers, financing and investment societies, stock market brokers, foreign exchange 

brokers, investment banks, and international investors. While previous studies tried to forecast the 

exchange rate of commodity export-dependent developed countries mainly, Researchers in this study 

identifies whether the changes in prices of export commodities (in case of commodity export-

dependent country) and prices of major importing commodities (in case of import-dependent 

countries) can significantly predict the exchange rate or not. Secondly, the researchers examine the 

said phenomenon in the case of both developed and emerging countries. 

Keywords: Exchange rate predictability; random walk model; primary commodity prices; out-of-

sample forecasting evaluation; commodity-dependent countries. 
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Abstract (LF053) 

The fundamental aim of this study is to investigate the effect of perceived organizational support on 

job satisfaction by taking into consideration the mediating role of organizational commitment and the 

moderating effect of job involvement. This research is a quantitative study that conducts an online 

questionnaire-based survey to gather cross-sectional data by using a convenience sampling technique 

from 250 employees of the banking sector of Lahore, Pakistan. Using SEM in AMOS version 21, the 

results of this study demonstrated that organizational commitment mediates between perceived 

organizational support and job satisfaction. However, perceived organizational support is observed to 

be directly related to organizational commitment and job satisfaction. Moreover, organizational 

commitment is also associated with job satisfaction positively. This research was done at one point in 

time and in one city of Pakistan only, thus having low generalizability. This is the first research that 

incorporates the mediating variable of organizational commitment along with moderating variable of 

job involvement simultaneously in the banking sector of Pakistan. This research has significant 

implications for managers and policy formulators. The managers and supervisors can increase the 

satisfaction of employees by developing appropriate policies with respect to perceived organizational 

support and organizational commitment. 

Keywords: Perceived Organizational Support, Organizational Commitment, Job Satisfaction, Job 
Involvement, Banking Sector, Organizational Support Theory  
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Abstract (LA054) 

The purpose of this study is to investigate the influence of post adoptive perceptions on the continuance 

intentions of customers using expectation confirmation theory and how these intentions differ 

depending on the types of technology users. With data collected from 335 FinTech users, this study 

applies partial least squares method to test the proposed model. The findings of this study revealed 

that post adoptive perceptions of customers have a significant relationship with FinTech continuance 

through confirmation and satisfaction. Moreover, comparative analysis between the user types 

revealed that early adopters are more inclined towards FinTech continuance than late adopters. This 

empirical study contributes to the novel understanding of factors that influence customer intentions in 

post-usage phase. This study also  

distinguishes between the types of technology users and their behavioral intentions that can help 

FinTech companies develop retention strategies that will drive customers towards the continued usage 

of the services and further help companies secure long-term success by yielding practical implications.   

 Keywords: Financial Technology, FinTech Continuance, Expectancy Confirmation Model, User 

Types, Perceived Value, COVID-19, Financial Innovation   
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Abstract (LA055)  

This paper aims to study the influence of innovation and competitive advantage as mediators between 

intellectual capital, corporate governance and performance of firms. An industry wise analysis of the 

non-financial sector of Pakistan is also investigated in this study. The internal mechanisms of corporate 

governance and modified value added intellectual coefficient were used to assess the corporate 

governance and intellectual capital in firms. In order to evaluate firm performance, return on assets, 

return on equity and net profit margin were used. The data for this study were collected from primary 

and secondary sources. Furthermore, to examine the industry wise performance, a multi-group analysis 

was conducted for 229 non-financial listed firms. The findings of this study revealed that internal 

mechanisms of corporate governance and intellectual capital both have a significant relationship with 

firm performance through innovation and competitive advantage. The results of this study may 

contribute in helping firms recognize the importance and focus towards their intangible resources in 

order to add value and increase their performance.   

 Keywords: Corporate Governance, Intellectual Capital, Firm Performance, Innovation, Competitive 

Advantage, Resource-Based View, Knowledge-Based Theory  



 
 

 

 
 

International Conference on Business Administration-ICBA 2021 
June 11-12, 2021, Institute of Business Administration, University of the Punjab, Lahore, Pakistan 

 

55 
 

 

Effect of Overconfidence Bias on Investment Intentions: 

Mediating Role of Risk Perception and the Moderating Effect of 

Personality Traits 

Muhammad Ishfaq1, Dr.Sajid Nazir2 and Dr.Ghulam Hussain3 

1Department of Management Sciences, Riphah International University, Faisalabad Campus, 

2Institute of Administrative Sciences, University of the Punjab, Lahore. 3Deaprtment of Management 

Sciences, COMSATS University Islamabad, Lahore Campus 

Abstract (LA056) 

The paradigm of behavioral finance is shifted from traditional finance. The origin of behavioral 

finance took place by the idea of Tversky & Kahneman (1979), presented in prospect theory. 

Behavioral finance focuses on the judgment errors that encourage investors to behave irrationally. This 

study is unique because it investigated how overconfidence bias led by financial literacy affects 

investment intentions (short and long run) via the intervening effect of risk perception and the 

moderating role of personality traits. Risk perception is a subjective element for investors and 

personality trait is a permanent character of an individual. Therefore, the present study investigates 

how risk perception as mediator and personality trait moderates the relationship between 

overconfidence bias and investment intentions. Questionnaires are distributed to individual investors 

of the Pakistan stock exchange.  Out of 600 respondents, 528 respondents give their corrected 

responses against the structured questionnaire.  For getting the responses from the target population, 

convenience base sampling is used. AMOS is applied as statistical software for validity and inferential 

concerns. The results showed that neurotic investor behavior moderates the effect of overconfidence 

bias and investment intention under the short and long term. But other personality traits having no 

moderation under both the time span. Literature is also added that risk perception mediates the 

relationship between overconfidence and investment intentions (short and long-run period). The 

finding of this study recommended that other behavioral biases may also impact on decision-making 

so those biases should be used in future research. It is also recommended that comparative analysis 

should be done on the investors of commodity market and stock exchange market. 

Keyword: Overconfidence Bias, Financial Literacy, Risk Perception and Personality Traits 
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Abstract (LA057) 

Cash holding plays a vital role in defining firm performance. This research aims to study the indirect 

effect of the principal-principal (P-P) conflict on firm performance through cash holding and to define 

how the level of institutional ownership moderate this relation. This study used a novel methodology, 

i.e., PROCESS MACRO, developed by Andrew F. Hayes for moderated-mediation estimation. A 

sample of 230 non-financial firms was taken from 2010 to 2018 listed at Pakistan Stock Exchange. 

The results show a positive association between P-P conflict-cash holding and cash holding-firm 

performance. The P-P conflict adversely affects the performance by hoarding the extra cash reserves. 

This study confirms that P-P conflict affects firm performance through cash holding by institutional 

ownership. The indirect bootstrapping effect for the low, middle and high institutional ownership 

levels was also significant. Our findings proved that controlling owners in Pakistan confiscate the 

rights of minority shareholders by hoarding extra reserves, but institutional shareholders moderate this 

relationship and help improve the firm performance. This study provides insights into the P-P conflicts 

on corporate performance and contributes to agency theory literature. This study helps shareholders 

to analyze the firm performance. Previous research has examined the direct effect on cash holding, 

and little attention has been paid to identify the ultimate effect on firm performance. This paper is the 

first empirical study to attempt a moderated-mediated analysis of P-P conflicts on firm performance 

through cash holdings and moderated on institutional ownership. 

Keywords: Conflict, Corporate, Pakistan Shareholders  
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Abstract (LA058) 

This study aims to investigate the effect of CEO dominance on firm leverage by adopting an agency 

perspective. Agency theory revealed that conflict of interest between management and owners 

motivates the managers to manipulate the leverage decisions that ultimately hurt the firm performance. 

Therefore, this research also investigates the indirect effect of CEO dominance on firm performance 

through leverage. Data from 220 firms listed on Pakistan Stock Exchange over the period 2010-2018 

were selected. The panel data methodology is used to examine the direct effect. The findings tell that 

CEO dominance has a significantly negative impact on leverage. For the mediation analysis, 

PROCESS MACRO developed by Andrew F. Hayes is used. The indirect impact of CEO dominance 

on firm performance via leverage is negative. We also determine the traditional firm-specific factors 

(e.g., tangibility, growth opportunities, firm size, dividend, and non-debt tax shield) in the context of 

trade-off and pecking order theories. 

Keywords: CEO, Firm Performance, corporate leverage  
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Abstract (LA059) 

Sustainability is one of the most important challenge of our time. Recently many researchers have 

been trying to link sustainability with project management as there is very little guidelines available 

in literature on what is meant by sustainable project management and the responsibilities of a project 

management to disclose their sustainability activities. Incorporating sustainability principle in 

business activities by linking social financial and economic aspects, is considered the most critical 

challenge faced by the organizations. Firms are integrating sustainability in their core business 

operations and practicing sustainability disclosure as a communication strategy with their 

stakeholders.  Sustainability is receiving more and more attention and the link between sustainability 

and project management is still being built and is underdeveloped.  The main objective of this study 

is to investigate the impact of sustainability principles and sustainability disclosure on project success 

in the presence of competitive advantage as a mediator and stakeholder pressure as a moderator. 314 

valid responses were collected from project based organizations (both public and private) across 

Pakistan. Hayes process and IBM SPSS were utilized for data analysis. The study finds that 

sustainability principles and sustainability disclosure have significant positive impact on project 

success. The study also finds that competitive advantage significantly mediates the relationship 

between sustainability disclosure and project success. However, the results also show no moderation 

of stakeholder pressure on sustainability disclosure and competitive advantage indicating that there is 

still less understanding and activities relat3ed to sustainability disclosure practiced by the 

organizations and their stakeholders. The findings of the study have both managerial and theoretical 

contribution and will be helpful for the organization to gain insight on how incorporation of 

sustainability principles and sustainability disclosure practices can help gain competitive advantage 

and overall long term project success. Keywords: Business, Sustainability, Stakeholder  
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Abstract (LA060) 

For many years, researchers and practitioners have been perplexed over the low efficiency and the 

inadequate performance of the IT projects. In today’s competitive market, the succession of project 

has become critical for all the managers in industry to improve business performance. Over the years, 

researchers has tried to uncover variety of critical factors, including project governance, project risk 

management and agile project methodology to trigger the optimal performance of the project. The 

concept of information asymmetry has been widely used in different areas and subfield of management 

research and its existence is the main assumption of many leading theories on organization and 

organizational behavior such as the agency theory. However the area itself as a field remain 

underdeveloped. The main objective of the study is to examine the impact of project governance and 

agile methodology on the performance of IT projects in the presence of information asymmetry and 

project risk as the mediator. The role of trust as moderator for effective risk management is also taken 

into analysis. Trust, in the literature, has been found to be the promoter of share commitment which is 

a good driver for risk management. The study utilizes quantitative methodology and online 

questionnaire to collect responses. The survey yields 374 responses from the IT sector of Pakistan. 

Statistical inferences and Hayes Process Models were used for the analysis of the data. The findings 

of the study shows that the project governance and agile project methodology have a direct significant 

positive impact on the level of information asymmetry. The study also found significant relationship 

between level of information asymmetry and project risk, whereas serial mediation and moderation of 

trust between levels of information asymmetry, project risk and project performance was found to be 

insignificant.  

Keywords: Information Asymmetry, Risk Management, Agile Project, Project Governance  
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Abstract (LA061) 

This research study investigates that how workplace spirituality & Green Human Resources 

Management Practices augment environmental performance through employees’ proenvironmental 

behaviors. It further examines the moderation impact of Individual Green Values between 

proenvironmental behavior & organization environmental performance which has been overlooked in 

existing studies. Data were collected from the employees working in food & beverages sector of 

Pakistan who were engaged in implementation of ecofriendly practices & ensuring organizational 

environment performance. Total 219 valid responses were analyzed for smart PLS-SEM analysis. 

These analytical results exposed that green Human resource management & workplace spirituality are 

positively related to pro environmental behaviours of employees that eventually leads to achieve 

organizational environment performance. Furthermore, findings established as individual green values 

can moderates between proenvironmental behaviors & organization environmental performance. This 

study exhibits as an extension of current existing literature through adding on a predictor of work place 

spirituality as a noteworthy antecedent of proenvironmental behaviors & organization environmental 

performance. Furthermore, it also contributes to the current existing literature by incorporation of role 

of individual green values as moderator between proenvironmental behaviors & organization 

environmental performance. This study delivers valued practical implication for the top management 

as well as policymakers of organizations to assure the commitment of individuals for implementation 

of Green Human Resources Management Practices and workplace spirituality to attain environmental 

performance goals. 

Keywords: Green Human Resource Management Practices, Workplace Spirituality, Individual Green 

Behaviours, Pro environmental behaviours, environmental performance, Food & Beverages 

manufacturing Sector  
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Abstract (LA062) 

The theory of traditional finance is based on the principle of utility maximization and explains how 

rational people take their financial decisions. Though the theory provides several insights, observation 

of real behavior of people was seen to be different from what the theory predicted. Behavioral finance 

is a new and emerging discipline which integrates psychology and economics.  It tries to study the 

irrational behavior of the investors. Many behavioral economist rely on the basic assumption of 

traditional finance of individuals being rational was very impractical. Investors are disposed to 

numerous biases that avoid individuals from making good investment decisions. The traditional 

finance theories played a very limiting role in understanding the most important factor that of human 

behavior in the investment process. This limiting factor paved a way for the many researchers to bridge 

this gap and that has led to the emergence of behavioral finance. This study investigates the impact of 

behavioral biases (overconfidence, reliance on expert opinion, self-control, adaptive tendency, and 

spouse effect) on financial satisfaction of investor. Various statistical tools were applied such as, T-

test, Correlation, Regression, Cronbach’s Alpha and PCA was calculated. Results of the study revealed 

that overconfidence bias, reliance on expert opinion, self-control, adaptive tendency and spouse effect 

have a positive and significant association with financial satisfaction of investor. In the future 

researchers may use this study as a base and can investigate different behavioral biases as moderating 

or mediating variables and their effect on financial satisfaction.  

 

Keywords: Behavioral finance, financial satisfaction, individual investor biases  
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Abstract (LA063) 

Leader opening and closing behaviors are assumed to foster high levels of employee exploration and 

exploitation behaviors, hence motivating employee innovative performance. In the present research 

the ambidexterity theory of leadership for innovation, will be applied to find mechanism through 

which ambidextrous leadership predicts innovation at multi-level. The opening and closing behavior 

will be measured using the questionnaire. Organizational innovative climate will be used as a boundary 

condition to deepen the understanding of relationship between ambidextrous leadership and multi-

level innovation. The research will also seek an insight into the mediating role that organizational 

social capital (OSC), team reflexivity and explorative and exploitative behavior will play on the 

relationship between ambidextrous leadership and multi-level innovation. The sector to be used in the 

present study is ICT, as this sector shows high level of innovation in its operations and processes. But 

this study is confined to software houses and telecommunication companies. 

Keywords: Leadership, Innovation, ICT and Pakistan  
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Abstract (LF064) 

In the past researchers emphasized and drew attention towards the ways which can be adopted by the 

brands for making their customers loyal and participative. Social media is one of the most effective 

mediums for brands to communicate with customers to know their desires and needs.  The brand 

communities with the level of Tradition aren’t completely applied the easy way and it is not clear why 

consumer wishes play the role of contribution & loyalty for the brand establishing for the social media 

and microblogs. By innovative techniques, the organizations should implement innovative mediums 

of interaction that capture the intention of the users. The current research highlights that the customer’s 

participation on social media and their loyalty to the brand considered as the most important elements 

to comprehend the reasons which influence the brand's online communication and social media 

communities. This research provides empirical proof for understanding predictors for participants and 

loyalty to the brand in social media and microblogs. Data were collected from the individual user of 

Facebook (social media site) from Lahore, Pakistan.  Results indicated that the research study 

concluded finally that to get the maximum participation of user on social media and getting their 

loyalty for specific brand organizations needs to design their strategies in the way that attracts the user 

and leads their behavior in favor of the brand. 

Keywords: Perceived Similarities, Information Quality, Source Credibility, Brand Loyalty  
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Moral and Work related aspects of Prosocial rule breaking 

behavior 
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Abstract (LA065) 

Over the past decade, research on prosocial rule breaking behavior (PSRB) has made substantial 

progress in terms of explaining this concept. Rules are framed in organisations to overcome behavioral 

disparity while performing tasks and duties. These are foundational components of any organisation. 

This study sheds light to understand the ways in which healthcare  experts amend rules for beneficient 

purposes—to help patients.This study examined the impact of moral conviction (MCon) on moral 

courage (MC) and prosocial rule breaking behavior (PSRB) in health care sector. Particularly , this 

enquiry try to find to understand how specific cognitive dispositions and personal characteristics effect 

rule-breaking trends.I used social cognitive theory which proposes that morality at communal level is 

crucial to the humane functioning of any society. I collected data through field survey using 

questionnaire from 201 healthcare professionals of Multan district of South Punjab, Pakistan. I 

employed confirmatory factor analysis to determine measures’ validity and structural regression 

modeling to test hypotheses. The results revealed significant effect of MCONV on both MC and PSRB 

and of MC on PSRB. Mediation analysis provided evidence that MC significantly and fully mediates 

the relationship between MCONV and PSRB. These findings suggest that healthcare  sector can 

regulate PSRB by promoting individuals with high moral courage and thus can achieve excellence in 

service provision.  

Keywords: PSRB, Moral conviction, Moral courgae, Mediation Analysis  
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Abstract (LA066) 

In the last decade the social media marketing has evolved the human behavior to the maximum change. 

The overall social media users growth rate is reaching the heights of almost 35 Million (16 %) of the 

total population of Pakistan. The social media and its marketing techniques are drastically moving 

towards a change resulting in a shift from conventional buying behavior to e-buying practices. With 

the advancement in information technology world targeting the social media platform, this study 

focuses to add more valid contribution in the academia and practical research world by empirically 

testing a model with variables like social media, community engagement, impression management, 

brand use impacting purchase intention of consumers with brand loyalty as mediator. The study will 

provide deep insights to the marketers and strategists at the time of brand development along the social 

media practices being engaged nowadays. The research tested a comprehensive model of brand loyalty 

and purchase intention during the social media strategy development on the consumer perceptions 

using 1000 responses gathered via electronic survey from public sector platform. Structural equation 

modeling (SEM) is used to evaluate the research data. Hence, the study dimensions is checked through 

confirmatory factor analysis technique (Measurement Model). The findings of the study concluded 

that all the proposed hypotheses are significant and these social media tools will be helpful for both 

marketing firms and strategy developers in obtaining best marketing outcomes. This study explores 

the factors of brand loyalty in relation to social media in a unique way, but having few limitations to 

research such as the use of convenience sampling. Future directions can help the marketers to aim 

their consumers very precisely implying these social media studies.  

Keywords: Social Media, Brand Loyalty, Social Networking, Community Engagements, Impression 

Management, Brand Use, Purchase intention.  

 

 

 

 

 

 

 

mailto:irsa_mehboob@hotmail.com
mailto:mubbsher.khan@ibapu.edu.pk


 
 

 

 
 

International Conference on Business Administration-ICBA 2021 
June 11-12, 2021, Institute of Business Administration, University of the Punjab, Lahore, Pakistan 

 

66 
 

 

 

 

 

 

Tendency to Pay Dividend and Determinants of Dividend Payout 

Policy: Evidence from Textile Sector of Pakistan. 

1Muhammad Azeem, 2Dr. Shrafat Ali Sair, drshrafatali@gmail.com                            

              1,2Hailey College of Commerce, University of the Punjab,   Lahore. 

Abstract (LA067) 

This research paper scrutinizes to recognize the determinants of dividend pay-out. Main firm’s 

management purpose is to maximize the shareholders wealth. The dividend payouts of a firm determines 

that what ratio of earnings is distributed to the shareholders by way of dividends and what ratio back 

for the purpose of reinvestment. This study indicates that the decisions about dividend by listed 

companies in Pakistan are dependent on investment decisions. The outcomes reveal a statistically 

significant and positive association between EPS, Firm Size, ROA and dividend pay-out. With the 

increase in the profitability, the firms tend to give more dividend payouts to their stockholders. The 

objective of this Research is to describe the tendency to pay dividend in evidence from textile sector of 

Pakistan. Data is collected for the period of six years. A sample of one hundred and twenty companies 

was taken from a target population. These are firms are listed on Karachi Stock Exchange. Secondary 

data is used in this research study .Panel data was taken from 2010 to 2015. The findings depict that 

payout ratio financial leverage has the expected significant positive relationship as recognized by the 

POT. This indicates that the decisions about dividend by listed companies in Pakistan are dependent on 

investment decisions. Highly levered companies tend to low amount of dividend. Conflicting to 

hypothesis of this study, the results of surprisingly show a significant positive relationship between 

payout ratios and tax, demonstrating that, increasing corporate tax is related with rise in dividend payout 

ratio. This position also seems to contradict the literature of this study. This study recommends that the 

textile industry must have dividend policies frame .The benefits of this research study are for the 

academicians, entrepreneurs ,policy makers and who  is interested in the dividend policy. 

Keywords: Dividend Payout Ratio, Return on Assets, Firm Size, Earnings per Share, Liquidity, 

Financial Leverage and Corporate Tax. 
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Abstract (LF068) 

Environmental issue is a burning topic nowadays as almost every country’s government and society 

has started to be more aware about these issues. This indicated to a trend of green marketing used by 

the firms as one of the strategies in order to gain profit and protect the environment. This study aims 

to give information about the effect of green marketing on customers purchasing decision. The study 

analyses environmental advertisements, environmental concern, pricing of green products and 

ecological packaging as the focus attributes towards consumer’s decision making of green products. 

This quantitative research used self-administered questionnaires. The sample size was 50 people from 

Lahore. A correlation and multiple regression analysis was undertaken to analyze the data among the 

factors. The results has shown that environmental advertisements, environmental concern, pricing of 

green products and ecological packaging significantly bring the impact on consumer purchase 

decision. Further studies are needed to widen the scope of research in other areas of green marketing 

program and strategy. 

Keywords: green marketing, environmental advertisements, environmental concern, pricing of green 

products, ecological packaging and consumer’s purchase decision. 
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Abstract (LF069) 

Luxury market is a high value-added industry basing on the high brand assets. Luxury brands have 

always been fashion industry leaders, with admirable aesthetic value. In the past, luxury fashion brand 

rely on secure regular customer and strong brand image. But now luxury fashion market is getting 

very competitive with the entry of many new players. This study examine the impacts of luxury fashion 

brand’s social media marketing on customer relationship and purchase intention. For analysis part of 

the study the questionnaire mailed and WhatsApp to different students of colleges and universities. A 

convenience sampling from 50 respondents was shared up online for the study. The statistical part of 

analysis is based on descriptive statistic, reliability, correlation, regression analysis the results were 

conducted through SPSS and for analyzing mediation, SPSS PROCESS v3.5 by Andrew F. Hayes are 

used. The result of study show the mediating effect of customer relationship on social media marketing 

and purchase intention, finding that customer relationship fully mediates the relationship between 

social media marketing and purchase intention. 

Keywords: Fashion, Social Media, Marketing  
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Abstract (LF070) 

Purpose:  The organizations shifting their practices and policies towards sustainable environment. The 

employees green behavior at workplace has an important role to attain this sustainability. The basic 

purpose of this study is to investigate impact of ethical leadership on employee’s sustainable 

performance with the mediating role of green human resource management practices and the 

moderating role of green life style.  

Design/methodology/approach:   In current study, the data was collected from employee working in 

manufacturing sector (pharmaceutical industry) through questionnaire. The convenience sampling 

technique was used and response rate was 80.00%.  The analysis and hypothesis are tested through 

PLS SEM.   

Findings: Hypothesized relationships are tested through structural equation modeling. Findings 

reflected a significant impact of ethical leadership on sustainable employee performance.  Besides, 

green HRM practices mediated the relationship between ethical leadership and sustainable employee 

performance. Furthermore, it was observed that the green life style strengthened the association 

between green HRM practices and sustainable employee performance.  

Research limitations/implications: Limitation and future directions were also discussed in detail.  

Originality/value: This study is novel in examining the mediating role of green HRM practices 

between ethical leadership and sustainable employee performance. Further, the study also investigates 

the moderating role between green HRM and sustainable employee performance.   

Keywords: Sustainable employee performance    (SEP), Ethical Leadership (EL), Green Human 

Resource Management (GHRM) and Green life style (GLS) 
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Abstract (LF071) 

Word-of-mouth (WOM) has been recognized as one of the most influential tools of transmitting the 

information. With the technology-oriented advancements and the emergence of various online social 

networking sites (SNS) like Face book, Snapchat, Instagram, YouTube, LinkedIn and Twitter, the 

concept of word of mouth has been revived to the electronic word-of-mouth. This spectacle has an 

enormous influence on the decisions of the consumers they make while purchasing a product or brand. 

Drawing on the theory of planned behavior, this study examined the influence of the electronic word-

of-mouth on the purchase intention with the explanatory role of the brand trust and product 

involvement. In this quantitative study the empirical data has been collected through survey 

questionnaires. For this research the target population was the students of different universities of 

Lahore who use social networking platforms to read the online reviews and recommendations. 

Measurement items were adopted from previous studies in marketing literature. To test hypotheses, 

linear and hierarchal regression technique has been implied. All the tests on the data to infer results 

were performed through SPSS version 22.0. The results indicate that product involvement and brand 

trust positively and partially mediates the relationship between electronic word-of-mouth and purchase 

intention. This paper endorsed the importance of electronic word-of-mouth, brand trust, product 

involvement, and this information will assist the marketers in making the efficient and low budgeted 

marketing strategies in future to boost up the purchase intention of the consumers that will ultimately 

leads to earn higher profits. The theoretical and practical implications are also discussed.  

Keywords: Electronic word-of-mouth, Purchase Intention, Product Involvement, Brand trust, Word 

of mouth, Social networking sites 
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Abstract (LF072) 

The COVID-19 pandemic poses a huge challenge for the Pakistani financial industry, leading to an 

increase in digital banking as it has become a necessity for users of financial services. The research 

seeks to empirically test the impact of customer perceptions on the adoption of digital banking during 

COVID-19. In addition, this study investigate the impact of performance expectancy, Effort 

Expectancy, and Social influence on customer’s intentions to adopt digital banking services with 

moderating effect of perceived risk. The population of the study consist of all the customers of banks 

which are providing digital banking services in Pakistan. A survey was conducted and 254 responses 

were analyzed with the help of structural equation modeling. Study concludes that Performance 

Expectancy, Effort Expectancy and  Social Influence as independent variable and Perceived Risk as 

moderating variable has a significant impact on the perception of customers of digital banking  

applications. Study further contributes that Perceived Risk moderates the relationship between 

Performance Expectancy, Effort Expectancy, Social Influence and the intention of customers of digital 

banking applications to adopt digital banking services. 

Keywords: Digital banking services, Banking sector, UTAUT, Perceived risk, Performance 

Expectancy, Effort Expectancy. 
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Abstract (FA073) 

The aim of this study is to find the impact of knowledge sharing behaviors (KSB) on perceived 

performance of Big 4 audit firms in Pakistan and comparing it with impact of KSB on the perceived 

performance of non-big 4 audit firms in Pakistan. Furthermore, it examines the moderating role of 

effective organizational culture in strengthening or impeding the KSB and performance relationship. 

Cross sectional survey method was used to collect data from audit personnel of the big 4 audit firms 

and “A category” ranked accountancy firms in Pakistan through purposive sampling. 207 valid 

responses were analyzed through SPSS using multiple regression and PROCESS macro (Hayes, 2013) 

for the Big 4 analyses. The results revealed KSB and its three dimensions i.e., organizational 

communication, personal communication and communities of practice were significantly related to 

perceived organizational performance while the facet of written communication was found to have no 

direct relationship in big 4. Compared to this, the analyses of non-Big showed that personal 

communication and communities of practice were significantly related to perceived organizational 

performance while organizational communication and written communication were found to have no 

direct relationship. In case of Big 4, only the written communication and organizational 

communication relationship with perceived performance was moderated by effective organizational 

culture. Although the study focused on one type of culture in Big 4 and no direct relationship in non-

Big 4.  Management and auditors of both firms can foster knowledge sharing for improved audit 

practice and develop a culture for facilitation of knowledge sharing.  

Keywords: Perceived performance, Pakistan, Audit firms, Organizational culture  
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Impact of production diversity on diet diversification of women 

and children: Case of subsistence farmers in South Punjab 
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1 Department of Agribusiness and Applied Economics, MNS University of Agriculture Multan, 

60000, Punjab, Pakistan 

Abstract (LA074) 

Hunger and poverty are serious problems of under developing and developing nations. Pakistan being 

a developing nation also facing poverty and lack of food in rural areas. Human body requires a 

composed and nourishing food for survival good fitness. Notably, little children’s and rural women 

with subsistence farm production and low income are mainly susceptible to malnutrition. Rural women 

dietary diversity and under five years’ children dietary diversity is highly affected by farm production. 

Nutritional diversity is important for good health and proper growth of human body. Therefore, this 

study designed to identify the impact of small farm production diversity and market access on nutrient 

diversity of rural women and children of under five years of age and create awareness about the 

importance of nutrient diversity for better health and nourishment. This study was conduct in Multan 

and DG Khan Division. Multistage stratified random sampling was used to draw sample from 

population. The total sample size was 600. Production diversity score and dietary diversity score was 

used to measure farm diversification and dietary diversity of women and children. To investigate the 

impact of production diversity, market access and other socio-economic variables, multiple linear 

regression analysis were used. The results show that positive and significant impact of production 

diversity of dietary diversity of women and children under five year of age. Market access coupled 

with production diversity score also have positive and significant impact of dietary diversity of women 

and children under five years of age. It is recommended that small farmers should diversify their crops 

especially food crops so that they can get own balanced food and not much relied on external 

purchases. Farming households should also engage themselves to off-farm earning activities.  

Keywords: Dietary diversity, crop diversification, malnutrition, nutrition, healthy food 
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Abstract (FA075) 

Online shopping is growing at a prolific rate in Pakistan either through e-commerce websites or mobile 

apps, due to large access to internet and mobile technology. Government departments as well as private 

companies have started to offer services via internet like e-ticketing in airlines and railways, e-banking 

and online shopping. There are approximately 45 million internet subscribers in Pakistan and are 

expanding steadily and will be double in next five years. Customer trust is critical to success of e-

commerce services like online shopping through websites or mobile apps. The objective of this study 

is to investigate the determinants of customer trust towards online shopping. Cross-sectional data was 

collected through structured questionnaire on a sample of 120 respondents. Chi-square independence 

test (Pearson Chi-square test) and Principal Components Analysis (PCA) were employed using SPSS 

to achieve the objectives. The results of the study reveal that trust towards online shopping in Pakistan 

is significantly affected by demographic factors like age, gender, education, profession, and monthly 

income. Results of factor analysis reveal that benevolence, integrity, ability, competence and pricing 

strategy of products by e-commerce merchants play substantial role in making purchase decision by 

the customers.  

Keywords: E-commerce, customer, trust, demographic factors, competence 
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Abstract (LA076) 

The purpose of this paper is to study the quality of work life of employees during the establishment of 

diversity management practices. This study examines the mediating role of employee engagement in 

the relationship of diversity management practices to quality of work life and the moderating role of 

organizational support. The data has been collected through cross-sectional data collection method 

using convenient sampling technique. The data analysis has been done using the SPSS and Smart PLS 

SEM. Results indicate that diversity management practices are foregoing to the quality of work life 

which often employees follow at workplace. This relationship of diversity management practices and 

quality of work life is explained by employee engagement. However, the study includes organizational 

support as moderator, and with high organizational support, strength of this relationship will be 

increased. The study contributes by examining the employee engagement as mediating variable in the 

relationship of diversity management practices and quality of work life and establishes for the first 

time the moderating role of organizational support in increasing the impact of diversity management 

practices on quality of work life, for improving work quality at workplace in the organization. 

Keywords: Diversity management practices, Diversity recruitment, Diversity awareness, Diversity 

policy, Quality of work life, Employee engagement and Organizational support 
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Abstract (FF077) 

Purpose –To enhance the loan repayment performance of Microfinance Institutions (MFIs) in Pakistan 
in the context of microenterprise, this study analyses not only the direct impact of social capital and 

loan credit terms on loan repayment performance and microenterprises business performance but also 

considering the mediating role of microenterprise business performance between social capital, loan 
credit terms, and loan repayment performance.  

Design/methodology/approach – The analyses are conducted based on information received from 316-

microenterprises through a questionnaire by using stratified sampling techniques by dividing the target 
population into three meaningful groups including manufacturing concern, trading concern, and 

services concern. Moreover, structural equation modeling techniques applied and hypotheses were 

tested based on the structural model generated through bootstrapping by using PLS-SEM.  
Findings – The results confirm not the only direct impact of social capital and loan credit terms on 

microenterprises' business performance and loan repayment performance, but also endorsing the 

mediating role of microenterprises business performance between social capital, loan credit terms, and 
loan repayment performance.  

Originality/value- Until now, the direct impact of social capital and loan credit terms on 

microenterprises' business performance and loan repayment performance has been hardly investigated 
in the context of Pakistan. Moreover, this study also endorsing the mediating role of microenterprises 

between the social capital, loan credit terms, and loan repayment performance. Hence, the findings of 

this study also enable the MFIs and microenterprises to improve their business performance and loan 
repayment performance through improvement in social ties and development of more flexible credit 

products that not only protect the interest of borrowers but also the interest of a lender.  

Keywords: Social Capital, Loan Credit Term, Business Performance, and Loan Repayment  
         Performance.  
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Effect of Awareness of Nutritious Related Corporate Social 

Responsibility on Customer Loyalty and Perceived Value 
Osama Bin Hassan, Zeshan Ahmer 
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Abstract (LA078) 

The purpose of this research article is to observe the awareness of nutritious related corporate social 

responsibility, its effect on customer loyalty perceived value. Moreover, this study elaborates on the 

mediating role of perceived value. Organizations now put more emphasis on nutritional labeling and 

corporate social responsibility. This study exerts four different concepts – Nutritious CSR, Customer 

Loyalty, perceived value, and awareness related to nutritious CSR activities to build an integral model. 

Furthermore, this study applies an empirical study by using a web-based method to substantiate the 

hypothesis and to find its implications. 400 web-based questionnaires were distributed among 

individuals aged 18 and above, who are more concerned about their nutritional health. Non-probability 

convenience-based sampling is used in this study.  A total of 354 appropriate responses were analyzed 

in-depth to elicit conclusions. SPSS 25 was employed for the analysis of the collected primary data. 

The results of the analyses revealed that the dependent variable has a favorable and meaningful 

association with the independent variable. Moderating variable on that also associates between 

Nutritious CSR and customer loyalty. This study briefly explains the literature on awareness of 

nutritious-related CSR activities and their impact on customer loyalty and perceived value. Even 

though previous research has underlined the pertinent concerns, but no one explores the awareness of 

nutritious related CSR activities concerning customer loyalty and perceived value. Therefore, this 

research fills the gap regarding awareness of nutritious related CSR activities for customer loyalty and 

perceived value. The results of this study may also guide managers and decision-makers to achieve 

their organizational objectives. Another factor that needs to be considered is the fierce rivalry in the 

market. 

Keywords: Nutritious CSR, Customer Loyalty, Customer Perceived Value, and Awareness of 

nutritious related CSR 
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Investigating the Impact of Servant Leadership on Turnover 

Intention in the Services Sector of Pakistan: A Moderated 

Mediation Model 
Sabina Javed, Zeshan Ahmer 

Abstract (LA079) 

Pakistan has observed a growth in its service sector, which has been reported to be more than the 

growth rate of the agricultural sector. Service sectors rely on the employees working in them and 

service organizations would only succeed if they can retain their high-performing employees. This 

research aimed to observe how turnover intention may be affected by servant leadership as leadership 

style can be one of the deciding factors of an employee’s decision to leave an organization. This study 

also used psychological safety as a mediating variable between servant leadership and turnover 

intention and organizational identification as a moderating variable between servant leadership and 

psychological safety to further study the relationship between servant leadership and turnover 

intention in depth. For this study, a self-administered questionnaire and an online survey form had 

been used to collect data from employees working in the service sector. A total of 398 respondents 

from different parts of Pakistan participated in this research. To analyse the data for hypotheses testing, 

SPSS and AMOS had been used. Correlations among variables have been examined using SPSS. 

AMOS was used to find CFA values and to draw SEM for the variables of this study to check their 

model fit values and to test the hypotheses. Results obtained from the analyses showed that servant 

leadership was positively associated with psychological safety and organizational identification 

whereas it was negatively associated with the turnover intention which means servant leadership style 

helps reduce turnover intention among the employees. This study also presented theoretical and 

practical implications along with suggestions for future researches at the end. 

Keywords: Servant Leadership, Psychological Safety, Organizational Identification, Turnover 

Intention. 
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Abstract (LA080) 

Statista (2018) mentioned that about 1.66 billion people shopped worldwide from online platforms in 

the since of last three years. So, keeping in view the importance of customers' online purchase 

intention. Currently, the study's purpose is to investigate the impact of viral marketing and social media 

usage on the customer online purchase intention through the mediating role of brand reputation. Also, 

the effect of online positive reviews and online negative reviews are explored in the current study on 

the relationship between brand reputation and online purchase intention. In this study, use item 

response theory and the responses will be collected from the individual using the internet and 

interacting with the online products. In the present study, viral marketing, social media usage and 

brand reputation are positively linked to online purchase intention. Brand reputation partially mediates 

between the relationship of viral marketing and online purchase intention. Also, the brand reputation 

partially mediates between the relationship of social media usage and online purchase intention. 

Online positive reviews have a positive but not significant impact as a moderator between the 

relationship of brand reputation and online purchase intention. Online negative reviews as a moderator 

have a significant impact on the relationship between brand reputation and online purchase intention. 

Keywords: Viral Marketing, Social Media Usage, Brand Reputation, Online Purchase Intention, 

Online Positive Reviews, Online Negative Reviews. 
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Can Service Failure Generate Positive Behavioral Consequences 

Among Customers with A Moderating Impact of Corporate 

Reputation? An Emphasis on Telecommunication Industry of 

Pakistan 
Zobia Nadeem, Zeshan Ahmer 

Abstract (LA081) 

A large advancement and success have been witnessed in the field of service industry globally. Many 

entrepreneurs are taking an interest to start their business in the service sector in Pakistan as well. With 

the great success of the service industry, comes a lot of problems and issues as well. One major 

problem of this industry is service failure. Reasons behind service failure are because of many different 

causes. Therefore, this study focuses on this major issue related to the service sector. This study mainly 

focuses on the telecommunication industry of Pakistan. This study also tries to focus the attention of 

businesses towards building positive reputations of their organizations in the mind of customers to 

overcome the negative impacts of service failure. This study tries to understand the behavior of post-

recovery satisfied customers. Whether they are willing to show repurchase intention and spread the 

electronic word of mouth after post-recovery satisfaction or not. A questionnaire-based survey method 

has been used to gather the responses of customers of four major mobile network service providers of 

Pakistan. SPSS software has been applied to test all the hypothetical relationships. Results proved that 

all direct, mediation and moderation relationships existed. This study may help all the service 

organizations to develop strong and effective recovery processes to gain fruitful outcomes from 

customers. The aim of this study is to capture the attention of all service providers and making them 

realize the importance of a good corporate reputation. The four mobile network providers dealing in 

Pakistan need to work hard on their reputation building to remain competitive. Good corporate 

reputation act as a blessing in disguise. It will help to make customers satisfied again after the service 

failure that will eventually increase the intentions of repurchase and electronic word of mouth of 

customers. 

Keywords: Service Recovery, Post-recovery Satisfaction, Repurchase Intention, Electronic word of 

Mouth and Corporate Reputation. 
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Green Climate Mediates the Impact of Environmentally-specific 

Servant Leadership on Individual Green Performance: Moderating 

Role of Perceived Corporate Social Responsibility 
Zeeshan Shafiq, Zeshan Ahmer 

IBA, University of the Punjab, Lahore 

Abstract (LA082) 

The current study will focus to examine the green climate as a mediator between Environment specific 

servant leadership and individual green performance and the moderating role of Perceived Corporate 

Social Responsibility between Environment-specific Servant Leadership and Individual Green 

Performance to contribute to environmental sustainability. Hierarchical regression is used to determine 

the association between the variables. A questionnaire-based survey was used to obtain the 

participants' views, three hundred and ten (310) respondents were selected for this study and 296 

responses were used for final analysis after removing the outliers. The results show that environment-

specific servant leadership has a positive impact on individual green performance and green climate. 

Perceived corporate social responsibility fully moderated the association between Environment 

specific servant leadership and individual green performance. They also contribute to increasing the 

performance of employees at the workplace. The results of this study have added more than one 

addition to the green management literature. The study also indicates a path towards green 

performance for organizations. Servant leadership which holds characteristics of the environment is a 

starting but crucial point. So, those organizations who want to consider the environment as well should 

consider ESS leaders go through concerning recruitment and selection procedure along with training 

and development programs. The study provides direction on how to improve the current status of the 

world by emphasizing employees’ green values and norms. The significance of organizational 

environmental performance has appeared in the accumulating body of literature. The role of employee 

green conduct for the accomplishment of environment-related research projects has additionally 

moved the concentration toward investigating systematics hidden individual green conduct. 

Keywords: Environment Specific Servant Leadership, Individual Green Performance, Green 

Climate, Perceived Corporate Social Responsibility. 
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Abstract (LA083) 

Purpose: Green human resource management (GHRM) enables an organization to align business 

strategies and practices with the environmental protection concerns, devise and implement intelligent 

strategies and practices that lead towards sustainability of the organization. A profound look on the 

literature shows the dearth of research on the factors that act as linking mechanisms between GHRM 

and Sustainability. Thus, the purpose of the present study is to measure the effect of GHRM on 

Sustainability, through moderating role of Environmental Knowledge. 

Design/Methodology/Approach: This study collected data from employees working in pharmaceutical 

industry of Pakistan. A total of 520 employees working in pharmaceuticals in Lahore were approached 

on basis of convenient sampling. Respondents were asked about  

Findings: GHRM, Sustainability and Environmental Knowledge are found to correlate with one 

another. Furthermore, regression analysis confirms that Environmental Knowledge acts as a moderator 

on the relationship between GHRM and Sustainability. 

Research limitations/implications: This study extended the literature by proposing that Environmental 

Knowledge act as a moderator between GHRM and Sustainability. Policy makers can devise such 

policies that emphasize on the adoption of green HR practices as a strategic initiative, by capitalizing 

on Environmental Knowledge, to achieve sustainable business performance in the longer run. 

Originality/Value: This study will contribute to the existing research literature on GHRM and 

Sustainability, and will address the literature gap regarding the factors that act as moderators between 

GHRM and Sustainability 

Keywords: Green Human Resource Management (GHRM), Sustainability, Environmental 

Knowledge. 
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Understanding The Moderation Effect of Consumers’ Interaction 

Propensity on Social Media Content And Engagement 

Maheen Anjum, Zeshan Ahmer 
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Abstract (LA084) 

Social media has revolutionized the operations of businesses around the world. The contemporary 

form of marketing includes SMM that contributes a key part in the revenue generation of the 

organizations. Therefore, this study focuses on the SMM and SME to identify and understand the 

moderating role of OIP of a consumer, considered as a behavioral trait that involves the willingness 

or tendency of a user to engage with a firm’s SM activities that ultimately leads to BE of a consumer. 

The quantitative research method was used through a google form survey questionnaire. 370 responses 

were collected through different SM platforms from SM users as they could better answer their 

tendency behavior to interact with the brand’s SM presence. 5 hypotheses were proposed against 4 

objectives of this study, all of them were accepted and supported with the evidence through the 

analysis on SPSS. The analysis revealed that the respondents of this study showed weak moderation 

of OIP between SMM and SME. Whereas, partial mediation of SME was observed between SMM and 

BE. The current study discussed how this model has important implications for marketers as SM is 

the present and future of the marketing and advertising industry. Therefore, marketers and advertisers 

along with the firm were suggested to focus on strategies to encourage OIP through creative and 

relevant content as it was found as one of the major factors affecting the relationship between brand-

related content and user engagement. Digital marketers must consider individual’s behavioral 

attributes and target consumers with low interaction propensity and retain consumers with high 

interaction propensity. In conclusion, this study has made a unique contribution to the literature by 

examining the role of OIP as a moderator between SMM and SME, thus enriching digital marketing 

literature for user’s online behavioral aspects.   

Keywords: Consumers’ Interaction,  Social Media, SME 
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Abstract (LF085) 

This study investigates the effect of perceived organizational support on the employee retention, with 

the mediation of psychological empowerment and moderating role of abusive supervision in the 

banking sector of Pakistan. A total 450 questionnaires were distributed to respondents, out of which 

407 responded back, four were outliers, so they were removed, and the final sample size was 403, 

which was used for analysis. 

This research used quantitative research tool (Questionnaire) for collecting data from the respondents. 

Different analyses performed on the collected data (Data Normality Check, Reliability Analysis, 

Descriptive Statistics, Reporting Demographical Variables, Correlation Analysis, and Testing 

Hypotheses using Regression Analysis, Mediation Analysis and Moderation Analysis). 

This study has results that are described below. Means that the perceived organizational support has 

positive affect on psychological empowerment and employee retention, Psychological empowerment 

has positive affect on employee retention and abusive supervision has moderating role that decreases 

the psychological empowerment despite that the organization provides support to employees. To the 

best of my knowledge, this relationship was never studied before, and the impact of these variables 

were not studied in the banking sector, which is the gap, that this study has filled. 

Keywords: Perceived Organizational Support, Psychological Empowerment, Employee Retention 

and Abusive Supervision. 
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Abstract (LA086) 

The fierce competition of the business world influences the controlling bodies or leadership to bring 

out the full potential of human resource and prosocial activities in flourishing the organization. The 

exploration and utilization of the factors that can motivate human capital are much needed to survive 

rapid change and acquire a competitive advantage. This research aims to study the influence of ethical 

leadership on organizational citizenship behaviour involving organizational identification and 

organizational commitment as moderating and mediating variables respectively. The total numbers of 

participants were 331 selected through the convenience sampling technique. Self Administered 

Questionnaires were distributed for the collection of data and each questionnaire was comprised of 

multiple items related to each variable used in the study. All the participants were part of the corporate 

sector of Pakistan. All the relationships between variables were analyzed with the help of Structure 

Equation Modeling by AMOS. The results of the analysis supported the relations of variables of the 

study. The findings indicate that leadership is capable of impacting employee’s behaviours and 

commitment can also mediate the influence of leadership on follower’s actions. This study allows us 

to observe how leader’s actions can mould and alter their partisans’ behaving patterns while 

organizational identification and organizational commitment also play their role in this relation. 

Employees’ commitment and their shared goals increase the likelihood of them engaging in citizenship 

behaviours in the organization. The findings of the study also indicate that selection criteria of 

leadership should also cover ethic-based assessment to avoid ethical dilemmas in the future. 

Keywords: Ethical Leadership, Organizational Citizenship Behavior, Organizational Commitment, 
Organizational Identification. 
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Abstract (LA087) 

For years, according to traditional finance theories, it is assumed that investors behave rationally in 

their decision making while the behavioral finance revealed the gap that they might be irrational as 

their investment decisions can be affected by the psychological factors. This research is conducted to 

identify the gap between the theories of traditional and behavioral finance. Behavioral finance is a new 

emerging area of finance and its theories are related to psychology of investors and it gives 

understanding about the emotions and biases that impact the investment decision making. The 

objective of this paper is to identify the impact of psychological factors (mood, perception, and 

emotion) on the investment decisions, making through representative bias and availability bias as 

mediating factors in the context of Pakistan. This study is a first of its kind that investigate the impact 

of psychological factor on the decision making of investors by mediating the representative and 

availability biases in Pakistani context. The literature is conducted by the existing theories of 

behavioral finance and seven hypotheses are proposed on this basis. For this study, the data is collected 

from individual respondents by using questionnaires. Statistical Package for Social Sciences (SPSS) 

software is used for data analysis. The results of this study showed that psychological factors of 

investors significantly impact their investment decisions. While the representative and availability bias 

are significantly mediating the relationship between psychological factors of individuals and their 

investment decision making. The findings would help the individual investor to understand the biases 

that causes irrationality so that they can enhance their investment decision making capabilities.  

Keywords: Psychological Factors, Behavioral finance, Representative Bias, Availability Bias 
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Abstract (LA088)  

This study aims to examine the influence of social and environmental CSR on financial performance 

of an organization. Studies have examined the direct influence of social and environmental CSR but 

there are some indirect factors that influence this relationship. Therefore, this study is based upon 

understanding the relationship through mediators. Customer satisfaction and corporate reputation are 

studied as mediators in the relationship between social and environmental CSR and financial 

performance of the firm. This is a unique study to understand the impact of two components of social 

and environmental CSR on firm’s financial performance. Data was collected from the managers of 

small and large scale organizations in Lahore via convenience sampling. Data was collected online 

because of corona virus. 265 questionnaires were received. Out of which 250 were used for data 

analysis and 15 were disregarded because of incomplete data. Hypothesis testing has been done 

through regression. The results show that social and environmental corporate social responsibility has 

a positive and significant impact on firm’s financial performance. The findings also validate the 

mediating role of corporate reputation and customer satisfaction between corporate social 

responsibility and firm’s financial performance.  

Keywords: Corporate Social Responsibility, financial performance, Corporate Reputation, Customer 

Satisfaction 
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Abstract (LF089)  

The basic aim or purpose of the study is to examine the influence of job characteristics and cognitive 

style and mediating role of work curiosity and psychological state on the creative performance of 

employee of educational sector in Pakistan. This study basically uses job characteristics and cognitive 

style to investigate their effect on the creative performance of employee of educational sector and also 

know the role of work curiosity and psychological state on the creative performance of employee of 

educational sector in Pakistan. Researcher also used the self-determination theory to analyze the 

impact of job characteristics and cognitive style on the creative performance of employee. This study 

uses the proportionate quota sampling method for collecting the data from the employees of different 

universities in Pakistan. After performing the missing value analysis only 331 respondents give their 

responses out of 500. The analysis of this study suggests that the job characteristics and cognitive style 

positively increased the creative performance of employee and their relationship are also importance 

for the better performance of university and work curiosity and psychological state also mediate the 

relationship between job characteristics/cognitive style and creative performance of the employee. The 

findings of this study show positively responses of employee towards creative environment of which 

is used in their institution than it helps heads and other faculty to use this strategy to increase the 

performance.  

Keywords - Workplace Context, Creative Performance, Work Curiosity, Psychological State and Job 
Characteristics 
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Abstract (LA090)  

This study focuses on the importance of customer satisfaction as a mediator between the association 

of product quality and brand loyalty and between the relation of customer participation and brand 

loyalty. Brand loyalty is the only dependent variable in this study. The idea of brand loyalty is pivotal 

for the associations because of its significance in the execution and advantages of the organization. 

Software named SPSS has been used to check the normality and the overall analysis of the computed 

data. A questionnaire was created and floated among individuals to gather their views about customer 

satisfaction. The results gained from this study have added much to the literature. This study 

additionally creates a direction for the managers of the company that what policies they should make 

to make their customers satisfied. Managers and senior production managers are required to overlook 

the situations that how they would make their customers loyal to their brand. This is important to 

satisfy the customers to make loyal to a particular brand. And to study how firms retain the long-term 

connection with their customers and how they try to increase brand loyalty. The significance of product 

quality and customer participation has also extensively been discussed. Last but not the least, is the 

results of study which state the positive and favourable connections among all the variables. The 

mediating association of customer satisfaction has identified to be positive as well. 

 

Keywords: Product quality, Customer participation, Customer satisfaction, Brand loyalty. 
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Abstract (LA092) 

The current study will emphasize assessing the advertising value as a mediator between 

informativeness and entertainment and also between entertainment and purchase intention and the 

moderating role of advertisement involvement between advertising value and purchase intention to 

contribute to the digital landscape of advertising. Structure Equation Modeling is used to analyze the 

association among all the variables. A questionnaire-based survey is employed to obtain the 

participants' opinions. The outcomes of our analysis have added further knowledge to the digital 

advertising literature. The study indicates a guideline towards digital advertisement growth for 

organizations. The study also provides direction for advertisers on how to improve the existing status 

of the marketing world by emphasizing advertising value. The significance of digital media 

advertisement has appeared by the gathered body of literature. Moreover, the results of the analysis 

clearly show the positive relations among independent, mediating and dependent variables. However, 

moderation does not exist according to analytical results hence the hypothesis of moderation got 

rejected. So, the abstract of the study is that when an enormous amount of information is advertised 

through entertaining content to raise the advertising value, it will stimulate the purchase intentions of 

customers. Hence, the basic objective of this study is to provide discernment on the associations among 

variables by articulating the direct impact of informativeness and entertainment on purchase intention 

through the mediating part of advertising value and moderating influence of advertisement 

involvement on the connotation between advertising value and purchase intention in the perspective 

of digital advertising among individuals who frequently connect with digital media. 

Keywords: Informativeness, Entertainment, Advertising Value, Advertisement Involvement, Purchase 

Intention 
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Abstract (LA093) 

This study aimed to determine the impact of heuristic attributes of individual investors on their 

investment decisions and the moderating role of risk tolerance. The heuristic attributes e.g. 

overconfidence, anchoring, herding effect and disposition effect. For data collection 300 

questionnaires were distributed to individual investors who are actively investing in Stock market. 

Two hundred twenty-nine responses were collected with response rate 76%. analyzed by using SPSS 

21.0. For analysis purpose, process by Hayes was performed in SPSS 21.0. The results show that the 

decisions of individual investors are influenced by their heuristic attributes such as. overconfidence, 

anchoring, herding effect and disposition effect. Further, we found that degree of risk tolerance of 

individuals, moderates the effect of their heuristic attributes on the investment decisions. The findings 

of this study are useful for investors for making appropriate investment decisions consistent with their 

emotions. The relevance of this study is restricted to individual investors only. There is a dire need to 

extend research to highlight the determinants of institutional investors’ investment decisions. 

Keywords: Heuristics Attributes of Individual Investors, Risk Tolerance and Investment in Stock 

Market.  
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Abstract (FF094) 

This study aims at financial performance analysis and comparison regarding Islamic banks, and 

conventional banks operating in Pakistan. The objective is to find the impact of significant internal 

factors upon the performance concerning Pakistani Islamic banks and Pakistani conventional banks. 

A quantitative analysis has been carried out for a period of five years from 2011 to 2015. For this 

research work, the medium and small size conventional banks (Pakistan Based, Punjab Province) have 

been selected for comparisons with major full fledge Islamic Banks' performance. As per analysis of 

data and the results, the researchers conclude that Islamic Banks are moving a step ahead in 

profitability particularly in Pakistan. On the other hand Conventional banks are leading as far as 

liquidity and solvency is concerned. Islamic banks are found in close competition with conventional 

banks.  This research will help to identify the reason of less growth in Pure Islamic Banking companies 

in Pakistan, and it will also help to find the way of strong growth of full fledge Islamic Banks in 

Pakistan.  
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Abstract (FF095) 

There has been growing interest around the international insertion of Small and Medium-size 

Enterprises (SMEs) and several approaches have been proposed in previous studies. This paper has as 

main objective to unravel and assess the current integration driving factors of Cameroonian SMEs into 

global value chains (GVCs), given that they constitute 99.2% of the economic fabric of Cameroon. 

Drawing from the theoretical foundations of SME internationalization and based on the findings of 

the survey of Cameroonian enterprises, this study was able to identify the main obstacles to SME 

international expansion in Cameroon and went further to propose an extended network construct that 

could facilitate SME integration of GVCs. The proposed construct puts coopetition among SMEs and 

cooperation with other key economic actors at the front line of the SME international expansion 

strategy.  

Keywords: Cameroon, coopetition, global value chains, internationalization, SMEs. 
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Abstract (LA096) 

Massive environmental deterioration has gained a lot of attention during past few years. People have 

become conscious of consumption after learning how organizational processes plays major part in 

environmental hazards. Consequently, businesses are trying to build environmentally friendly brand 

in effort to remain competitive and survive in today’s world trying to achieve sustainability. This study 

is conducted in Pakistan where green consumer segment is untapped and little research is conducted 

on the impact of sustainable brands. This study looked at the impact of green brand positioning and 

perceived green brand value on attitude toward green brand which in turn repercussion consumer 

motivation to purchase a brand that is environmentally friendly. This study also investigated the 

mediating role of consumers’ attitude toward green brands of Pakistani consumers. This study applied 

theory of planned behavior which is extension of theory of reasoned action to understand the behavior 

intention of Pakistani consumers in context of green brand. Descriptive research designs will be 

applied to study the relationship. Questionnaire survey were used to collect data from consumers of 

green brand through online survey. A total of about 303 responses were recorded. SPSS software was 

used for testing correlation among variables. SEM analysis were applied to using AMOS. The results 

validate that green positioning and green brand value has positive and significant impact on green 

purchase intention of the consumers. The study also proved partial mediation of the attitude toward 

green brand. The results are consistent with the prior literature. This study gave insight regarding the 

green brand purchase intention of Pakistani consumers and help organizations formulate strategies 

while focusing Pakistani consumers’ mind. The study has several academic and practical implications. 

Keywords: AMOS, SPSS, Green Brand, Attitude 
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Abstract (LA097) 

The underprivileged class of the society is facing challenges like energy issues, poor sanitation and 

water resources, education, lack of employment and many more.  There is a need to know the 

prevailing innovations are designed to address these issues of penurious sector of society. For this 

purpose, the current study aims to explore the entrepreneurs’ innovative ideas and motivation behind 

these ideas in the context of non-affluent customers. Their smarter innovations can be a way to address 

some of these issues that can satisfy the immediate needs through sustainable ways. Entrepreneurs can 

provide low cost sustainable solutions without compromising the quality of products or services. 

Considering this, the present study contribute to the literature by analyzing main smarter innovation 

features i.e. affordable innovation, having core functionalities, has less technological complexity and 

having sustainable solutions. An extensive literature review is conducted to explore and define the 

characteristics of these innovations shaped for impoverished class of economy. A qualitative research 

approach is used to explore the characteristics of these innovations along with entrepreneurs’ 

motivation to designed such products and services. Through snow-ball non-probability sampling 

technique, 10 entrepreneurs affiliated with different incubation centers of Pakistan have been selected 

to conduct semi–structured interviews. Thematic analysis showed that most of the entrepreneurs 

consider that innovation as a solution of the problem either a new or existing one. The findings also 

revealed that most of the entrepreneurs reported cost efficiency, user friendliness, and core 

functionalities as main features of innovation for non-affluent customers whereas very few 

entrepreneurs included the time efficiency and quality as the features of innovation designed for 

middle and lower middle class.  

Keywords:  Entrepreneurs, Smart Innovation, Non-Affluent Customers, Innovations 
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Abstract (LA098) 

Financial inclusion has become an important consideration for the financial markets to bring large 

unbanked population into financial stream. The large unbanked population has a great proportion of 

poor who are the target customers of microfinance. Therefore, microfinance can play a vital role in 

financial inclusion by providing financial access to the poor. Microfinance institutions are striving 

hard to achieve the targets of financial inclusion and technology has provided an immense support to 

increase outreach through digitization. The introduction of branchless banking and m-wallets has a 

great potential to reach a large population. This study aims to explore the role of technology in helping 

microfinance providers to participate in financial inclusion. A qualitative research approach is used to 

explore the role of technology for microfinance, the issues related to adoption of technology in their 

operations and the support required from the Government to actively participate in financial inclusion. 

Thematic analysis showed that most of the microfinance providers in Pakistan are using technology 

in their operations for efficient delivery of the services, creating awareness among microfinance clients 

and managing risk in microfinance transactions. Furthermore, the respondents identified cost, 

infrastructure issues as major obstacles in adopting technology. The identification of technology usage 

in the business model will bring insight for policy makers to introduce some flexible and supportive 

policies for adopting digital financial services for microfinance providers. These findings will also 

help microfinance providers identify the areas for improvement to play a vital role in the national 

financial inclusion strategy. Identifying issues regarding funding, infrastructure, and other support will 

help the Government revise its policies for the sector to unleash the microfinance industry's potential 

as a driver of financial inclusion.  

Keywords: Digital financial services, Financial inclusion, Microfinance, Microfinance providers 
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market: An empirical study on Karachi Stock Exchange 
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Abstract (LA099) 

Purpose: The purpose of the study is to examine the impact of COVID-19 on the performance of the 

stock market in Pakistan. The study also examines the impact of COVID-19 lockdown on the entire 

market and different sectors of the stock market.  

Design/Methodology/Approach: Study examined the firms listed on the Karachi stock exchange for 

the period of 27-02-2020 to 06-05-2020 by applying the panel data regression model. To check the 

impact of daily increase in the number of confirmed cases of COVID-19, data for a total of 100 

companies were added to the sample based on the availability and continuity of firms.  

Findings: Results of the study reveal the adverse impact of COVID-19 cases on the stock returns in 

Pakistan. The study also confirms the significant negative impact of COVID-19 on stock market 

performance before the nationwide lockdown and the significant positive impact during the lockdown 

in Pakistan. The study also discloses that different sectors on KSE-100 Index performed in an opposing 

way. The pharmaceutical sector showed a positive response during COVID-19 but showed a negative 

response during the lockdown. This study will be helpful for the investors to make investment 

decisions by keeping in mind the impact of COVID-19.  

Originality/value: This is the first study that is conducted to analyze the impact of COVID-19 on the 

performance of the stock market in the pre-lockdown and during the lockdown period in a developing 

country like Pakistan that successfully controlled the pandemic by timely intervention and managed 

the stock market performance after lockdown.  

Keywords: COVID-19, lockdown period, pandemic, confirmed cases, stock return 

  



 
 

 

 
 

International Conference on Business Administration-ICBA 2021 
June 11-12, 2021, Institute of Business Administration, University of the Punjab, Lahore, Pakistan 

 

98 
 

 

Student satisfaction with Islamic e-learning environment: 

Understanding the role of cognitive absorption and social presence 
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Abstract (LA100) 

Online learning is a topic of interest for modern researchers as it is making a profound change in the 

way students learn and acquire knowledge. Literature provides ample evidence that computer-

mediated learning environments provide a sophisticated way to interact with technology benefitting 

both the teachers and the students. The extended version of the Technology Acceptance Model (TAM) 

including the social presence construct is widely studied in various research arenas while its 

implications on Islamic e-learning environments is still scant. Our research study examines the 

computer-mediated online platforms used in institutes i.e. Burooj institute and International Open 

University, offering degree-based fully online Islamic education globally. The theoretical model is 

developed incorporating crucial constructs as included in the extended TAM, while the role of 

Cognitive absorption and Social presence is especially studied. The responses are taken from 265 

students of Islamic e-learning. The key findings, using Structural Equation Modeling (SEM) analysis 

reveal that students have a very high level of satisfaction while social presence and cognitive 

absorption both are the important predictors of student satisfaction and they play an important role in 

gauging student satisfaction level.  However, interest is not a predictor of student satisfaction in an 

Islamic e-learning environment. These research findings will help education technology practitioners 

and policymakers in creating e-learning environments that ensure student satisfaction.  

Keywords: Technology Acceptance Model (TAM), cognitive absorption, social presence, interest, e-

learning, Islamic online learning.  
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Abstract (LA101) 

FDI is defined as an acquisition or increase in production capacity by a firm in a host country 

whereas the financial market plays an imperative role regarding Foreign Direct Investment (FDI) flow 

in an economy. In previous research, the relationship between FDI and economic growth has been 

discussed widely, whereas, there is limited study on the relationship between FDI and Financial 

Market Development (FMD). Therefore, this study aims to study the relationship between FDI and 

FMD in the Shanghai Cooperation Organization (SCO) region which includes s Pakistan, India, 

Russia, China, and Kyrgyzstan with control variables i.e Corruption, Inflation, GOF, Infrastructure. 

The Vector error correction method (VECM) has been employed to diagnose the relation between FDI 

and FMD. Results showed that there is a bidirectional relationship between the stock market and FDI 

and Banking sector. However, infrastructure has a nonsignificant impact on FDI, the stock market, 

and the banking sector bank, whereas, Inflation has a positive and long-term impact on the stock 

market and banking sector. Corruption has a 

negative relationship with FDI, banking sector and stock market whereas GOF has a positive 

relationship with FDI, the banking sector, and the stock market. Impulse Response Function 

and Variance decomposition exhibit that our main variables FMD had an impact on FDI and 

control variables. 

Keywords: SCO region FDI FMD VECM BANKING SECTOR STOCK MARKET 
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Abstract (LF102) 

This study analyzes the influence of online convenience dimensions (access, search, evaluation, 

transaction, and possession/post-possession) on mobile banking adoption through a sequential 

mediation of perceived utilitarian value and perceived hedonic value. Using purposive sampling 

technique, the data were collected from 384 bank customers of specifically three domestic 

systematically important banks (D-SIBs) in Lahore Pakistan, mainly Habib bank limited, National 

bank of Pakistan, and United bank limited. Partial Least Square Equation Modeling (PLS-SEM) was 

applied to test the hypothesis of the model. The results of the study indicated that there is a significant 

influence of convenience dimensions (access, transaction, and post-possession convenience) on 

mobile banking adoption through sequential mediation of perceived utilitarian value and perceived 

hedonic value. The limitations and future recommendations are also given at the end. 

Keywords: Access Convenience; Search Convenience; Evaluation Convenience; Transaction 

Convenience; Possession/post-possession Convenience; Perceived Utilitarian Value; Perceived 

Hedonic Value; Mobile Banking Adoption 
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Abstract (LA103) 

The purpose of the study is to analyze the role of “Zoom Online Classes” on student’s engagement 

and satisfaction during this Covid -19 Pandemic. Almost all universities worldwide, including 

Pakistan, had to shift to online platforms such as Zoom, Meet, Google Classrooms etc. to manage their 

classes in this pandemic era.  For this research “Zoom” platform is used, because it is widely 

implemented in most of the universities due to its effective and user friendly features. The focus of the 

study is to analyze those students who are completing their undergraduate/graduate degrees during the 

period of 2020 -2021 in various universities in Pakistan. In order to answer the research questions, 

qualitative research method would be used. To get the data, “Online survey questionnaire” will be 

used from the students of different universities. The survey will provide a detailed information and 

insights about the level of student learning, engagement and satisfaction through “Zoom Online 

Classes”. The results will support the research hypothesis related to the student’s engagement and 

satisfaction. At the end, there will be a discussion about the future implications and suggestions, how 

to improve the “online classes experience” of university students. 
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Abstract (LA104) 

Internet and Communication Technologies (ICTs) have provided multiple and ubiquitous 

opportunities of co-creation and also enhanced consumer empowerment in this process. Thus, new 

platforms have emerged with enhanced level of collaboration and engagement among multiple actors. 

Considering this, the main aim of this study is to explore the relationship between Value Co-creation 

and Digital Content Marketing and what are the experiences of online customers in value co-creation 

process. To address the aim of the study, a qualitative enquiry will be adopted as a particularly useful 

method to capture rich subjective experiences that occurs within the individual human being. Online 

customers related to ‘Pure Click basis platforms’ in Pakistan are selected as a population. The online 

platform Daraz.pk is selected as a case study for this research. A sample of 10 to 15 respondents 

keeping in view diminishing return principle will be selected for data collection through in-depth 

interviews from online customers of Daraz.pk. Subsequently, voice recorded interviews will be 

transcribed and analysed with the help of ‘QSR NVivo 12-Plus’ software. This effort will bring fresh 

and unique contribution in marketing literature with reference to Pakistan. 

Keywords: Service Dominant Logic, Value co-creation, Digital Content Marketing, Pakistan  
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Abstract (LA105) 

The purpose of this paper is multifold. First, it aims to explore the relationship between despotic 

leadership and an employee’s psychological well-being. Second, it proposes modeling the mediation 

role of perception of job insecurity and emotional exhaustion respectively, outlining how Perception 

of job insecurity and Emotional exhaustion affect the relationship of DL and PWB. At third, this study 

aims to explore the sequential mediation by PJI and EE between the association of DL and PWB. Data 

was collected through an adopted questionnaire, which yielded 233 responses. Process by Hayes was 

used to test the research model. The findings indicate that PJI and EE partially mediate the relationship 

of DL and PWB when tested individually, but there found to be a full sequential mediation when tested 

the whole model. Both mediators have a negative influence on the PWB. DL leads to perception of 

job insecurity, which further develops emotional exhaustion and ultimately PWB of an employee gets 

disturbed. The data has been collected from service sector in Pakistan; it creates a limitation for this 

study to be implemented in other countries. Thus the study can be conducted in other countries and 

other sectors. Some other variables as moderators can also be included for future study. This study can 

help the organizations to counter despotic leadership to overcome disturbed psychological well-being 

of employees. This study contributes to negative style of leadership and psychology of employees. 

Keywords: Despotic Leadership, Perception of Job Insecurity, Emotional Exhaustion, Psychological 

Well-Being 
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Abstract (LA106) 

This period can be called as the period of professional women. This fact is beyond any doubt that 

women are becoming more successful with every passing day, but this success has also led the women 

to a bundle of difficulties which expands from family related issues to personal issues. This study is 

concerned about the factors which resist the participation of women in capital market of Pakistan. The 

data for this study is collected through a structured questionnaire. The females working in different 

sectors of Pakistan have responded to the questionnaires. A total number of 300 responses are 

collected. These responses are then analyzed by binary logistic regression in IBM SPSS statistics. 

Results of analysis depict that financial influence, attitudinal resistance, infrastructure difficulties, 

gender stereotyping and personal resistance strongly resist the participation of women in capital 

market, and only one factor (family influence) is found to have no impact over participation of women. 

This study can help policy makers in designing economic development programs for women to address 

these factors which are a barrier in the way of women investment thus encouraging participation of 

women. 

Keywords: Factors, Low Participation of Women, Stock Market, Binary Logistic Regression 
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Abstract (LA107) 

The food waste has become a major concern all over the world due to forthcoming challenge; to 

eradicate the hunger and malnutrition. Among developing countries, Pakistan with the sixth largest 

population in the world faces serious food insecurity issue. Therefore, the aim of this research is to 

reduce food waste by promoting suboptimal food consumption among consumers. In order to achieve 

this, this study investigates the consumer resistance and acceptance behavior towards suboptimal food. 

The study conducts a questionnaire survey (paper-based and online) from consumers who have 

experienced the grocery shopping in past. Based on collected data, the study employs the partial least 

squares structural equation modeling (PLS-SEM).  The findings support the proposed model and 

suggests that overall the consumers have acceptance to consume suboptimal food. Moreover, 

consumers are aware of food related problems and support the efforts by showing their willingness to 

buy suboptimal food.  

Keywords: Consumer, Intention, Food, Pakistan 
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Abstract (LA108) 

Among the different styles of leadership, transformational leadership has been grabbing paramount 

attention of organizational scholar and practitioners for many years. Though transformational 

leadership has been examined with various work related outcomes in prior literature, only a few studies 

highlighted the impact of transformational leadership in promoting employee creativity. This study 

aims to investigate the impact of transformational leadership on employee creative work behaviors 

through the mediating role of creative self-efficacy and moderating role of power distance. On the 

basis of extant literature and theoretical support of social cognitive theory,  a research model and 

hypotheses are proposed. Data is collected from 230 employees working in IT sector of Pakistan. The 

model was assessed using variance based structure equation modeling, a second generation 

multivariate technique facilitating simultaneous evaluation of measurement and structural models.  

Keywords: Leadership, Creativity, Self-Efficacy, Cultural Factors 
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Abstract (LA109) 

Organizations of 21st century need to evolve continuously to survive in the ever changing global 

environment. To implement change an organization needs a leader with transformational 

characteristics so that change may be implemented effectively. Continuous innovation has become 

essential for organizations to remain competitive and a transformational leader can help organizations 

innovate by ensuring knowledge sharing among employees. This study aims at finding the impact of 

transformational leadership on organizational innovativeness with the mediating role of knowledge 

sharing behavior. This study has used quantitative methods with positivistic approach. Convenience 

sampling technique has been used to collect data from service sector organizations of Lahore, Pakistan. 

Data has been collected through survey. The sample size of this study is 380 employees working in 

service sector organization.  

The results of study show the positive relationship between transformational leadership and 

organizational innovativeness. Knowledge sharing behavior partially mediates the relationship 

between transformational leadership and organizational innovativeness. The results of the study imply 

that transformational leadership can enhance organizational innovativeness directly and indirectly, by 

enhancing knowledge sharing behaviors. 

Keywords: Transformational Leadership, Organizational Innovativeness, Knowledge Sharing 

Behaviors  
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Abstract (LF110) 

Workplace bullying is an emerging problem in the organizational setting, that if not properly managed 

can deteriorate the normal functioning of an organization and consequently may harm the 

achievements of organizational goals. Purpose of this study is to explore the causes, impacts, and 

treatments of upward workplace bullying where subordinate behave in an inhumane way against 

supervisor. Semi-structured interviews with 10 persons employed at managerial levels or supervisor 

levels in the city of Faisalabad, Pakistan are conducted. Thematic analysis indicates that unclear 

managerial boundaries, absurd job descriptions, and weak interpersonal skills of the employees are the 

major causes of upward bullying. Individual impacts of bullying on the aggrieved parties and 

organizational treatments to mitigate and control the phenomenon are discussed.   

Keywords: Workplace bullying, Job Description, Organizational Culture, Interpersonal Skills, 

Conflict, Job Rotation   
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Abstract (LA112) 

The aim of this study is to investigate the relationship between workplace incivility and employees 

counterproductive work behaviour. Drawing on conservation of resource theory researcher examined 

narcissism as moderator and resource depletion as a mediator in the aforementioned relationship. Data 

were collected from 289 employees working in the services industry. A questionnaire was used as a 

tool to gather responses from the selected sample. Respondents were selected using a convenience 

sampling technique. The data gathered from respondents were tested through SPSS. The findings of 

the study highlighted that there is no mediation mechanism present between workplace incivility and 

counterproductive work behaviour through resources depletion. The narcissism level does not changed 

the way predictor influences outcome variables. A good and more realistic picture could be drawn by 

drawing comparisons with the manufacturing and trading sectors both in and outside Pakistan.  

Keywords: workplace incivility, Resource depletion, Narcissism, Counterproductive work behaviour  
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Abstract (FA113) 

Traditionally, consumers have played a passive role in the production of the things they use. But the 

recent advancements in digital technologies like 3D printing (3DP) and their increasing availability 

especially in makerspaces have empowered individual user commonly known as makers to fabricate 

their ideas into physical objects digitally. While the potentials of 3DP for end-users are discussed 

frequently, it is crucial to explore the motives which lead to its adoption, use and implications in terms 

of innovation performance.  This study applies an extended model of the unified theory of acceptance 

and use of technology 2 (UTAUT2) on a sample of 338 makers, who participated in an online survey 

and are current users of 3DP, to empirically analyse the drivers of acceptance and use of 3DP by 

makers. Results show that performance expectancy, social influence, facilitating conditions and 

hedonic motivation influence makers intention of using 3DP which in turn has a positive impact on 

the actual use of 3D printing. The empirical findings also confirm the positive effect of the use of 3DP 

on innovation performance of the makers. The study provides theoretical and practical implications 

for 3DP manufacturers, makerspaces organizers and managers. 

Keywords: 3D printing, makers, makerspaces, maker movement, innovation performance, UTAUT2 
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Abstract (LA114) 

This paper studies the market performance in the presence of sustainable competitive advantage as a 

mediator considering sustainability-based marketing assets (corporate reputation and customer 

satisfaction). Data was collected from the customers (N=360) of hotels/restaurants by using Likert 

scale (from 1= strongly disagree to 5 = strongly agree). Primarily the present research is conducted to 

study the association among the corporate reputation, customer satisfaction, sustainable competitive 

advantage and market performance in Pakistani’s context in hotels/restaurants industry. The present 

study is carried out via questionnaire-based survey from individuals who are the customers of 

hotel/restaurants in Pakistan. AMOS V23 software is used to perform structural equation modeling 

technique. The results of this research are useful for service industry and help the marketing personnel 

in developing marketing strategies to attract a large number of customers toward service industry. This 

study adds practical value to the literature on corporate reputation, customer satisfaction, sustainable 

competitive advantage and market performance. Other than this, according to knowledge of author, 

sustainable competitive advantage was not studied between sustainability-based marketing assets and 

market performance as a mediator before this study. 

Keywords: Corporate Reputation, Customer Satisfaction, Sustainable Competitive Advantage, Market 

Performance. 
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Abstract (FA115) 

This paper aims to present a novel conceptual model for long-term survival in the context of Pakistani 

SMEs. Researchers have long been interested in uncovering what makes certain entrepreneurs better 

to others, particularly in SMEs from emerging economies that are primarily concerned with their own 

survivability. Scholarship has revealed that the desire for survival is deeply ingrained in the 

owners/managers of SMEs, as a result of which they endeavor to lessen their struggle for survival. 

Long-term survival, or sustainable survival, is arguably influenced by strategic thinking. When 

discussing the SME context, management accounting research has captured the attention of scholars 

due to its significance and application. Management accounting systems provide financial and non-

financial data that stimulate the cognitive process. Certain management accounting tools, particularly 

at the strategic level, include “strategy mapping, analysis of core competencies, long-range and 

business planning, risk management, environmental impact assessment, value for money audits, value 

engineering or value analysis, competitor analysis”. We have argued in this conceptual paper that 

management accounting systems can activate strategic thinking cognitively, thereby enabling SMEs 

to sustain themselves in the long run. Thus, it is critical for SMEs to optimize management accounting 

systems because they can have a significant impact on their survival. Further, the presence of 

management accounting systems can bring robustness in planning, controlling and decision making in 

SMEs. 

Keywords: SMEs, management accounting systems, strategic thinking, sustainable survival, 

cognitive process 
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Abstract (LA116) 

This study examines graphical presentation, translation in Urdu, and sentimental negative and positive 

tones of the annual reports on the readers' minds. Following Loughran & McDonald's sentimental list 

of words, the research examines whether the impression of the positive tone of yearly reports tends to 

use more propitiously or tends to evade negative tones while reading annual reports. For this study, 

71 non-financial firms of the KSE 100 index listed at the Pakistan Stock Exchange (PSX) are selected 

for 2014-18. When an annual report has an effective and attractive, eye-catching graphical presentation 

that uses more positive words and is written in a native language, it will make it easy for the reader to 

study the annual reports and help him to make a better investment. According to the author's research, 

the novelty in this study is that no one has investigated the translation of an annual report in the native 

language of any country. This research provides robust evidence for all the variables, and the findings 

imply that positive words, negative words, graphical presentation, and Urdu translation have a 

significant impact on firm performance. These results are important for regulatory bodies and 

policymakers seeking to lessen the complexity and enhance the significance of annual reports.  

Keywords: Graphical presentation, Tone, Annual report, Textual analysis, Negative tone, Positive 

tone, Readability, Urdu translation, Firm performance, Tobin’s Q. 
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Abstract (LA117) 

Purpose: Most of the literature on insurance buying behavior explains the phenomenon by 

considering the traditional determinants of risk and return. This paper aims to investigate the role of 

reviews by insurance policyholders in influencing others to adopt a specific life insurance policy.  

Methodology: Data from 271 insurance buyers were collected using a questionnaire specifically 

developed for this study. The questionnaire was developed using recognized scales. The information 

adoption by the insurance buyers has been explained through the theoretical lens of the information 

adoption model and herding. The proposed model was estimated using Structural Equation Modelling 

Technique.  

Results: The results indicated that the information usefulness mediates the effects of argument quality 

and source credibility on information adoption by the insurance buyers. The results also showed that 

herding mediates the impact of source credibility on information adoption but attitude homophily and 

background homophily have no role in mobilizing information adoption.  

Implications: This investigation has implications for academicians and insurance policymakers. 

Originality: This study is the first of its kind that investigates insurance adoption from the perspective 

of central and peripheral routes of information processing path and herding. It also contributes by 

examining the mediating role of information usefulness and herding in explaining the process of 

insurance adoption.    

 

Keywords: Emerging Economy, Insurance,  
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Abstract (LA118) 

The predominant goal of this research was to investigate the impact of human capital and physical 

capital on the growth of South Asian economies. For empirical estimation, the time frame from 2006 

to 2019 was covered. The panel unit root test of Levin, Lin, and Chu (LLC) demonstrated that all 

variables were stationary at levels. The long run results were obtained and discussed based on a fixed-

effects model. Human capital is measured by education as well as health while physical capital is 

proxied by gross fixed capital formation. Three different cases were developed and each case was 

different from the other in terms of proxy used for education. The long-run findings of the first case 

illustrated that education (primary, secondary and tertiary) was positively and significantly associated 

with growth but health was found positive and insignificant. However, the second case depicted that 

positive nexus was prevailing amongst education (government expenditure on education) and 

economic growth. This study also involved openness of trade, growth of population and democracy 

as control variables. In the case of South Asian countries, the openness of trade and population growth 

are considered a strong hindrance in growth flourishment. The sign of coefficient attached with the 

openness of trade was negative and same was the case with population growth. The positive, as well 

as significant ramifications of democracy, were unveiled which means the increase in democracy 

paves the way of growth in South Asia. This study compelled that it is mandatory specifically for 

South Asian economies to formulate and implement effective policies to augment economic growth.  

 

Keywords: Economic Growth, Asian Countries, Human Capital 
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Abstract (LA119) 

For decades, Leadership and Psychological well-being stayed at the pinnacle in the sphere of OB 

research and has received great attention from scholars and researchers to define multiple facets of 

leadership and their influence on the follower’s attitude and behavior at the workplace. The purpose 

of this study is to find the effect of academic leadership on the psychological wellbeing of teachers 

working in the public and private sector higher education institutions in Pakistan and also explore the 

role of employee engagement as a mediating variable. For this study, the target population were 

teachers working in the education sector of Lahore and Gujarat. This study uses convenience sampling 

and the researcher used questionnaire as a research tool to gather the data from 316 participants. SPSS 

was used to run different tests, correlation analysis, reliability analysis, and mediation analysis for 

testing the generated hypothesis. Data is normally distributed. Results indicated a significant positive 

association between academic leadership and the psychological wellbeing of teachers in the higher 

education sector of Pakistan. The results of regression indicate that employee engagement act as partial 

mediation between academic leadership and psychological wellbeing. These findings significantly 

contributed to the scant literature on leadership and psychological wellbeing suggesting institutes 

should practice effective leadership for flourishing the wellbeing of teachers. Theoretical, practical 

implications, and future recommendations of the thesis are also discussed. 

Keywords: Academic leadership, Psychological well-being, Employee engagement.          
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Abstract (LA120) 

Investigating the emerging role of E-HRM practices among the banking sector during Covid-19 is a 

central tenet of the study. It examines E-HRM practices and its determinants by approaching the 

Managerial level employees of banking sector of Pakistan, one of the emerging economies. The 

researchers used a qualitative research method approach to document the responses of the target 

audience. Ten Semi-structured interviews were conducted to explore the central practices, functions, 

and determents associated with the role of E-HRM practices of corporate banking managerial level 

employees. For analytical purposes, Nvivo 10 software was used. The findings of the results indicate 

that recruitment, selection, Training, Job opening, mobile banking, fintech, TRSM, Motivation, 

Communication Task completion, and Bank performance are the major factors which are directly 

influenced by the E-HRM during current pandemic Scenario. Theoretically, this study has the potential 

to enhance the existing literature by exploring the use of E-HRM in the Pakistani banking sector. 

Practically, this research will be able to provide new insights for banking employees, policymakers, 

bank management, and potential employees, helping them to understand the effectiveness of electronic 

Human Resource management practices in the context of the banking sector, one of the fastest-

growing sector of Pakistan. Future researchers should examine the role of E-HRM specifically in the 

context of Islamic banking in emerging economies. 

Keywords: E-HRM, Banking Sector, Qualitative research method, Fin-tech, and Mobile Banking 
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Abstract (LA121) 

All service organizations are certainly involved in emotional labor. The study seeks to investigate the 

impact of emotional labor on affective commitment among hotel employees. It also seeks to examine 

the mediating role of anxiety between emotional labor and affective commitment. The proposed model 

was tested through quantitative method approach. The study applied the Conservation of Resource 

Theory (COR). The data collected from 520 employees of hotel sector under multistage sampling 

technique was analyzed. The data was examined through structural equation modeling for mediation. 

Findings indicate that emotional labor has significant impact on affective commitment and anxiety 

plays a mediating role. The study is beneficial for industry practitioners, managers and leaders who 

can take advantage from the study and make strategies to minimize the negative effects of emotional 

labor in their respective organizations. 

Keywords:  Emotional labor, Surface Acting, Deep Acting, Organizational Commitment, Affective 

Commitment, Anxiety 
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Abstract (LA122) 

 

This research focuses on teaching-learning perceptions of the Higher Education faculty members and 

students in the online environment under the crisis conditions of COVID-19. 133 responses of teachers 

and 121 students belong to the higher education institutions have been collected through the instrument 

comprising of closed-ended questions. This quantitative study has applied Structural Equational 

Model to measure the impact of Digital training, Support Source, Personal competency, and Technical 

Competency on the Quality of Online Education. The quantitative results have revealed significant 

differences in self-reporting between professors and students regarding their level of Digital training, 

Support Source, Personal competency, and Technical Competency in handling online education setup 

that differently impacts the Quality of online education in both group’s contexts. However, on some 

aspects such as what is beneficial, what is not, and which factor should be improved to conduct a 

sustainable and sound online education set up for life, their opinions are quite similar that can be taken 

as suggestions to improve the online education environment.  

Keywords: Online Teaching. Learning Environment, Transformative Theory 
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Abstract (LA123) 

 

The present study is conducted to investigate the level of financial anxiety in the working individuals 

of Pakistan based on their personalities. The study incorporated big five personality traits 

(extroversion, agreeableness, conscientiousness, neuroticism, and openness) to explain the differences 

in human personalities. Moreover, this study employed financial self-efficacy as an explanatory 

variable between the relationship of big five personalities and financial anxiety. The data was collected 

through personally administered questionnaires and online links from the employees of the service 

and industry sectors of Pakistan. Afterward, the tests of reliability, correlation, and regression analysis 

were applied to the data using SPSS 22.  

The results suggested that personality traits have a significant association with financial anxiety and 

financial self-efficacy. Openness was found to have a negative association with financial anxiety while 

agreeable and neurotic personalities were positively associated with financial anxiety. Similarly, the 

openness trait was also found to be positively associated with financial self-efficacy. The results also 

suggested that neurotic and agreeable personalities showed less financial self-efficacy while financial 

self-efficacy has been negatively associated with financial anxiety So overall the results showed 

consistency with past studies with some exceptions. Therefore this study proved to be fruitful to fill 

the gaps in behavioral finance literature. Moreover, this study provided a framework for policymakers, 

governments, and financial advisors to analyze one’s financial anxiety through his/her personality. 

Consequently, an individual’s financial anxiety and health issues related to it can be reduced by 

increasing his/her financial self-efficacy. 

Keywords: Extroversion, Conscientiousness, Agreeableness, Neuroticism, Openness to experience, 

Financial Self-efficacy, Financial Anxiety. 
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Abstract (LA124) 

 

Purpose:  Leadership is one of the most important variable which has been discussed by different 

researchers for last many years. Since inception, leadership has been considered by accentuating the 

positive effects of leaders on subordinates while ignoring the dark side of leadership. Considering this 

gap, the aim of the current study is to investigate the impact of despotic leadership on emotional 

exhaustion with the mediating role of dehumanization and the moderating role of core self-evaluation.  

Design/methodology/approach:  In this study data were collected from salesforce of the 

pharmaceutical industry through questionnaire, while 730 useful responses were analyzed.   

Findings:  Findings of the reveal that despotic leadership has positive effect on emotional exhaustion, 

while dehumanization partially mediate this relationship. Furthermore, the core self-evaluation 

reduces the impact of despotic leadership on dehumanization.  

Originality/value: This study is novel in examining the mediating role of dehumanization between 

despotic leadership and emotional exhaustion. Further, the study also investigates the moderating role 

of core self-evaluation between despotic leadership and dehumanization, while there is dearth of 

academic literature on the said associations. Infra-humanization theory & conservation of resources 

theory support the study findings.  

Keywords: Core self-evaluation; Dehumanization; Despotic leadership; emotional exhaustion 
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Abstract (LA125) 

 

Drawing on political skills theory this study specifically aims at determining the association between 

abusive supervision and retaliation by investigating the mediating role of qualitative job insecurity and 

moderating role of political skill. Data for the current study is collected through questionnaire, while 

230 useful responses from employee of banking sector are used for analysis purpose. Employees have 

high in political skill have the qualitative job insecurity lower in case of abusive supervision and on 

the other hand employees have low in political skill have the qualitative job insecurity higher. Political 

skill may be very helpful for the employees to deal with the stress in the workplace of any organization 

and cope every situation very effectively without any hurdle; in future political skill should consider 

those factors that not very beneficial for individual level of employees of the organization. 

Keywords: Abusive Supervision; Political Skill; Qualitative Job Insecurity; Supervisor-Directed 

Retaliation 
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Abstract (LF126) 

 

Indispensable basis of this paper is to develop framework through which we can manage the role of 

financial literacy (FL), gender preferences, risk attitude (RA) while making plans for stock market 

participation (SMP). Conceptually, the purpose this research paper stats that stock market participation 

(SMP) is affected by gender preferences based on having different level of financial literacy (FL). To 

capture basic objective of study, a survey data is collected by distributing questionnaires among 

different university students enrolled in Pakistan. This paper findings show that basic financial literacy 

(BFL) plus advanced financial literacy (AFL) positively impacts on SMP. Furthermore, study explores 

that female members invest less in SMP. It also explains risk behavior towards monetary decisions. 

This paper has considerable contribution to explain the role of RA with relation to gender preferences.  

Keywords: Stock market participation, Basic financial literacy, Advance financial literacy, Risk 

attitude, gender 
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